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Si$ce;l961-.PPace Corps V.olunteers-"have warked'.at the 
., .., 

*- grass root:$? leve.1 in countries arottnd;t&e world in program 
L ' ", 

areas such as agriculture,-public'hea'lth,,a*nd ,education: 
',,.' "‘ .- 

Before' .. *' 
beginning thei-r twopyear.;a$signments, Volunteers ar%.given. * ."T*, '- '*'. ,.(> 
training in cross-cultural, technical, and language skills. a ._. ' \ 
This :tra?ning helps-them to live land work closely'.witkthe . 
people of their host.coun,tries. 

'_a ' ,-': ' 
It helps them, too, to approach . A '._ 

"--hevelopment ptioblems with new ideas that make use of locally ',' ‘.-' 
available resources and are appropriate to-the"lhca1 cultures. ___ _ _. _ -‘? 

., _a * c a- ,. 

/ . 

. 1. 

. -- 

. 

1 
. ,l.. 
- 

', h ,' 
? 

.a .*- I. 

t 
is th& .photon*ovel. The photonovel has'permitted a&es&-where‘.:_ ' ' "" ' : yL", 

.ot.her~media :have ,failed; it has filled.in the *gaps where more , "* a 
a -' &-‘ -traditional, and often more *expensive media have introduced. ' ; 

L ideas but without great aQd .las,t,ing impact. 
.., _ b- 

: . 
, 

It is more 'w-l qj2. * _:_ 

_" 
important.as a%meanssof irJforma~;onaissemjnati.~-'and-as a- -. ' :,,. : 

. catalys't for audi&&e ~partic$&tj~. $! '*. .,<*- .'.. .T$, . ,* S' * rl 
:. , 

' $.F,a,. ' ‘/ 
i .i ..’ 

3 = 

The -J’hkvu.wd : A &oL ,$orr. bev&opt&n.i is an i L 
addition to the Peace Corps PtLoqm G 
S$ries. .~ 1-t .includes thi 

r TtracvLcq 
e step-by.-step:preparation process 

well as 
series, 

as f yJ *. 
a -sample photonovelL- Alon$$ith others in'this ' 
it is'designed as a,work'ing and teac'hing tool for> 

development,workers. 

_- 
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The transmission of information i"s essential in a . 1, ': *'+ 

2 cooperative world. 'Traveling minstrels on'ce;provided 1. * 
the only means of.commu@ication'between isolated commune'-,, 
ties; a method charatteristic bf the Dark,Age. Ther" . . 
pdntinq press duplicated the sdoken word, -further:/ ;' b 
*sp"reading' ?deas. Today, radio, television, cinema.‘and 

I 
sateKl.ites have cLeated what Marshall McLuhan.oal'ls a d 
"global vjTla,ge!' in which every person is aware of / 

I every event 'in the world. * * , 
- :," . ‘,T". * I * ~--. 

9 * I -, 

' Despite the phenomenon of electrbni"l$, ahd'visions . 
of.a world *made homhgenous, many peopie remain isolated' ' 
from our modern '!village",. and the"resburces-and .informa- 

, tion that it I-as to offer. - Many Ecuadorians ares'dmong 
the."isolated". ,Half of the populatioti lives.without 1 

'medical attention, formal schooling, on access ,to 'in'forma- 
tion. \Entire cultures are separated b$ physircal and. -- 
.social boundaries and are cut off from modern technology; 

' a sky full of satellites s,erves these people. poorly. 
c 

‘. 

b 
SI “. 1. 

; 
* : 

From 1973 until 1976, a program of educational comm&i- 
cations was undertaken to reach ,isolated people through - 
basic methods. 
abandoned', 

Filmstrips, posters, and flipcharts were 
after trials, in favor of the photonovel, 

because of its ability to communicate a detailed message 
through words -and vision, while entertaining‘at the same I'., 

time.. Under the direction of Ecuador's Ministry of, * ' ' ' 
2' Health, and Ministry of Agriculture andLivestock, photo-' " ' 

noveTs.were produced concerning subjects,as diverse&as .- 
environmental sanitation, 
malaria control, 

pre- and post-natal nutrition, I s 
and family manning. The‘ projects were ~ 

funded by U.S. Agency for Internatiaonal Development, ?amily 
Health Division, under the direction of Mr. 'Sam Haight, l,. ' 
to whom I am indebted,for his gy-idanc+ and.assistance. : 
Peace Corps provided the facilities for the productions. * _. c 

. . ” .’ - 

' .L Encouraged by the resul‘ts of the projects, this mono- 
graph was written in order to inform others of the- success- 1 _ j 

' . . "i ',I: 
s' .' *',:' 

-- *. )a ful -nature of the photonovel format, and to outline a .' I, ,' , ,li. _: 

procedure for production so that others may further develop ') . . . 
the medium. Although resources andspecific 'needs may 'I i. " ' 
differ outside of Ecu,ador, the, principles remainethe,same. " - i ,-' I'\,: 

m , - 
. . 

,& 

. 

._ 

Dan ‘Weaks 

.I 

+ ,: ” ‘: “, * :; *; ’ 

Quito, Ecuador 
* i.’ 

Aig'ust, 1976 ' - o -*"_ -*' ,?", 

,*. ;, 
./., (_, 
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WHAT Ii IT? 
,I ’ 1 

. . , 13 ; 

has-turned to the“comic strips of'the 'I,funny' -~- .l. .'- 
wi'th'the conc~ept~ of 

'The comic strip is a sertes of stylized drawijngs placed _ 6 ' .'e 
;1, ' .in a time sequence to describe an event. tiords.:.cre iexpres4s.edV \ , . s _ 

by the;.;$e of white "balloons" which.contain *'the djglogu,e and d:- . - 
indicate the' eaker. Some r&spaperjcomic strips SappearJdaily , 

E I I in serial fo and may continue.for'months, or even years. 
=s* Placed end t nd on a*page, the comjc\,strip becomes a comic ' ii 
3' \ 1 ,qJogk:. * ' ' , 

t n 
, , '? \ 

c. zThe photonovel-differs from'the ,c;bmic book by the sub- I< a ‘, .I , 
, 

./ / I.,, stitiution %f~ph%tographs~ for ,the stylS-zed~j&+awings. -"The balpLIJ f'~ \- 
*_ * Z loons' are retained to express.words and though.% of thechar- 
i, acters. - A blend of the comic book and the motion picture, the. .- , 
'\ photonovel creates an interpersonal experience betwtieen the 

reader and the image, much as exists between, the audjence‘and. c '- _ . c 
, the film. 

The.photonovel fills a specfal need felt by those who 
. 

' lack reading material written at a level %hatthey understand. 
- 

To fill this demand, the photonove,ls are found\,?.n"every country - 
of Latin America and many cities of the Linited‘States. Gommer-- c 

A., _- . ci,al photonovels are usually written with, th! lower to upper- .' 
'- 6 middle classes in minds: .characters wear good cl:oth.es, liveGin 

modern homes, and drive cars: Although the majority of,readers, , O. . 
may-not lead lives similar to 'those of the charac,ters, they u,n-' c1 

? derstand and perhaps envy-the glamour that is prejeneed on the.3 - ', 
"pagks. 

,:* \ 

The popularity of the.(hotonovel among ,lower inc$me.grdups 
, . 

' . * in.Ecuador is such that "lunch hour libraries" have,sprung up p .; 
for those-unab,Te to pay the retail .price: Eager readers pay a ' 0 
rental fee to the. "librarian" for an-hour's ,reading (luring their '\ 
lunch break; the service is's0 popular t&I? one seesia cityk. - ' U 

: -park'blanke.ted with lounging workers ;,each.'with'.a photonovej in -- . . . . 
- hand.- I -* * l *. 
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“ .\n the v_illage, 
material, indeed paper of I 
-is'commonly used+to cover . 
the paper insul.ates the room and provides-*colorful, d&oration. - . '3 

Walls. are plastered with old newspaper ads, school exercises, a _ .' . 
, and photonovel+. A well-designed and printed phoi?onoveT may be 
permanently mounted on many walls so that its message is broad- " 
cast for years to come. 1 F 

P 
recycle 

While paper shortages often 1ea.d people -- wiselk -- to 
any available paper, the 'photonovel is not considered .' * 

"available" for general' recycljng. rt is guarded as a possession 
, . 

worthy of great care teca,use the owner has seen people pay up to .~ _ _ --I- - 
L. s. 5.50 for the privilege of owning one..- 

. z 
. . . 

A Tool‘for’Develo~ment , 1 

. . 
Sovernments throughout‘the Third World have set‘ambi- I 9 

tiou_s ggals fo,r theircountries: Achievement of these goals' 
depends upon the commitment of all of th'e.coun+.,ry.-'s resources, 

m , - . 

r the most important of 
peoples' 

which qre human resources. however, the 
.involvement frequently depends on access to the infor- ,, 

nation;that will enable them to help themselves. 

‘nabions 
The potential of the .photonovel as a tool for developing* '_ 
remains largely unexplcred. Efforts to integrate new' 

ned'ia in, communication prograiis are still in the experimental 
J’ 

- . 

stage; these media have not yet achieved the status 'of the older, 
better-known alterna-t'i,ves. Radio, te,levision; cinema, and bi.J-l-, -a""'.' , 

. boards, the workhorses of communications, ard enormously expen- 
sive. Roreover, their e'fficiency in conveying information use- l c 
ful for attainment 
elopnent, partic'ul 

development goals is questionable. Cev- * 
y through education, w'ill benefit from new 

ideas in the field of communications; 
. r Printed material has traditionally ranked last amo.+.lg the 

priorit,ies, due in part to the profusion of poorly desiyoed and 
executed posters, pamphlets ano brochures that have bombarded 
the'"publLic in the past; most of these efforts have gone unno- 

P' 

ticed for understandable reasons. .. . 3 * . . . 
Why.Use’The Photonovbl? .’ . 

. 

. i .- 

'Due to its popularity and -its easy-to-underst.and.format I_- Y" . . ' 
the photonovel works well as an educatjonal medium.' VisGal cob- ' t..-. . 
tent attracts attention, creates realism, and conveys graphic ' 
information. Themes are ,i*ntroduce,d in the'form of a:sJory: 
readers" learn.and enjoy simultaneously. . 

i " 

A unique method for the transmiss$on of ideas, 'the 'photo? ' ,' " 
nave) overcomes many of the difficul,tieb"faced by'sonventional z "'T D .; .+ ;) 

a. D ..' ' ' . : . . . ‘P &" .\ .- 
~ VT 

3 24 * _ . . 0 di e., -. 
i‘ . 
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cG.did; L'qt as with all, Ct has limi-tations.. 
3% - I _ , ,*. . .! ( 

. / . D - !. I:, 
; -(>.n i ‘ b '4 &- Lisi$d below are some advantages and di~advan$a'$es~to IS '9 -' _- 1'. 

he G/eighe;d< befor-e.-det.e'rrni'nirlg .its effe?tiveness'in a Opr6gram. - 
: . ,-p I.. 

Advantages 
I 

.- . CQ. C. 
1 , .- --=.-'-~f - .~ _ .~_ _ 

5 
1. iYjm~.L'Ci5 o+~~ctCi : .&I pN7a~tic'iIi iI1 dtiad. 

.., - 
Unlike : ' 

T - the ,radia messacje,.the poster, or the billboard, which i ' k 
s. are limited to a brief message of a..fecJ words; the photo- .,,* ' ' ." a 

novel treats.subjects in greater detail, s,t.ressing iti . 
L portant points and out lining procedures.. . & ‘^ 1 : 

i ../ * . . 

ill A%c JTrradQkA ’ jJc’~.4e3h?tl.’ : ,I’. 
< .$C‘ . Once distributed, the pnotonovel is pass'ed'from person = W ' 

. to person; the.'information is-'in a concrete-form tI-,at .'s' ',' - . " 
*a a- ;.. re'ferred' to' later .on, a,constan.t,reminder o,f the ,message. 

Radio spots are forgotten -- in one ear anal 'out the othkr. 1 
I -- 

f i 
?he,ptxot'o&yel reniains in circulation. 

. . 
*- p : . / ( 

*' . 
G - 

-3. " bp,i~l.li,~zi,~l,~.~,~ cur'& 6~; t~l mad. . . Pictorial content,',$im- 
- ple dialogue, and an intcresfing story,create,an atmys-. *-. 

phere conducive'to learning. Rather than feeling pressured - 
.- e to l-earn, -the reader absorb,s_jnformati.on 'without c@scious 
,;;',<:.eff&t . . " ! '. 
_ .*'- I 1 

i 4. 

., _' 

‘ Pl~*ti~~~vc~~ cure &I denmnd~ ' The people of Latin 
* Ameica are well photonovel as/a- form' 

to paying a ,brice '- m1 ' 

novel distributed 
An educational photo: 

insure a Varge 
'readership simply by its availability. :' I 

: * i r. 

5. Plli~.tc!rli~vci!A a&c trcu.tic. By the nature* f the 
photography, the reader ioenti,fies wi'th 4 the'c akters 

__ of the story,' and through the characters, identif!;'es wi'th 
the message." Cartoons are abstract; the reac)'er must use 
*a trained imagination to interpret _- b 
before he recel'ves information. The Y, ' i 

0 without asking. _, .._ .*.Tf 

I 6. P;rc.to~zov& ,~e,&! idean. The.story of photonovel 
- shows readers the "how and "why" of an idCa, and illus- . 

trates in terms familiar to the reader how/ he may benefit - 
as an individual. b 

/ _ 

7. Phctv~zovc& cvmphwti vh2h me& &I a com;;vLiaa;tiaU 
.2 

. 
ptKjmk?7. Used ,in conjunction with other medi'a, the : 

x - 
! 

. 

* -0 
i 

. 
Y 

i' 
, 

W 1 1 
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500 to 10,000 caries are generally not-feasjble. ^ ! '. ,- J " 
w '.& , I , . . ,. *:, 

1 i 
TllSj a4Q &uL 4/ihml&nc; d emi-mtii .autienc 

.%< &.. ' 'I - . 
" , ,- $7' ' 

I 
" I / . the photonov$l ‘is 0fte.n read aloud t% thos$ 

read, tPe m_essage will have tfie;;.greatest'impakt 
!, ;I ..i.J;"' 

those who have a? least aAbasiq+u;&rstanding of': ai,. 
-~ e 

. . 
wr\itten Nerds and syntax.‘ H&&@p $h.6toni;ejs .:JYY~ jthem- _ 

' " '. ., A';. 

selves'be used for $dult lit&acy+&~a"s.&s. 

. ., ,t ':_, .I' 
+Jb'rgbveri,,;a $ I' 1, n '. ,,' 

photo-sequence may tG.fldesigned Qt'zcowunicate try pi&o6 " .:$. t':. 
ial' images alone, to the qxcl-usion of ,w?-fds + t+here'b$* -' .,+ ', ‘:I !:',.J;.. 
reaching anyone with good.'dsion.$i * .' - t. 

. ::;;;.., 
. .; . :'.p;', .*I', ',:, ~,a":;‘: . ‘Z..:.:,.; 

., .,,~ . . 

In summary, the phot OnOve 1 is':Inei~~er ,a~.-~~auP~~~~~s .are"~~~~"' .:., ", ,.'"r.':~ .-'-.: '_ 

- 
brochures ,-forgotten as are radi.0, -spots ,'. nor i.g&ref '& are p&,- . 
ters. Photonovels are less expensive-to produ&-,than cinema' ,< 

:.:‘- ,Y 1’; :‘.‘; .-T,,.;. 

and radio, and reti! in the reader's. hands -as',8 r'ein.$nder.'-of .itg, 
-,; ;, ,. 11f..,.,;4,..: y " 
::I,., '3,: .+:, ;;' : 

message. "<‘ : > ,' ,' " .i 1 ,: 1 .,.)>- :.;i/. 8. ,:, :.. ,-- :. I . . _" * 2,': ,-To 
,: ' 11 J.. I ,: i 1; '2 :i ;:. .'_ , .y 

: r ' ,,.'s,,' ,. ,-I ,,, ',- !.' 
* -.* . .:' 

* i ,; , '.,$' ':, 
, ,.. ;.i". ,, I : I 

;,' i' F' i' .' '; /, " . . ,',. 
.'- j . ,..' ,. ; ,,:;';: '::.. - 

T. :(", ,.(. :;b $7' ,.' i '_ ,': 

.: - 'i';Y ,:. 
: i‘ :.;, : 

,L., :. .::: 
. ..I '.,:_ : 

,L ,., 2,' ,$'. 'I' ', :- _,:; 1 '.. ,:, 
. J ': , ,,.* ,.,, ', 

* ,;.y;,::, c p ': '. ), 
_.. I .', ,- : ; : .~ ,I .,) .. , ,h .L) y.'.*.,'..! ', .,'. ,* $ 

' . 1u ': .,&,,. ,.L, : '. /'. ‘23 I:,.;;,' 
i 3 : 1. y ,y;,p ,: 

; ,'a, i ,; ', ,, !, : ,,:&q ,. ‘ '., , :,;, 
. '. .: :_ ,. ,:, 

: ,i', , 
;, '~i$ ', < I,,:; ,:‘;. :,, i ;:1:$: ‘., , ‘ 2' ,'. . ', : 

.' :_ .,' - -, '. I::.,, ', .' ,. $5 (, 
.-: ".'.i-::, >: .* '_" :'I> , !,: -: ,"', J, ,, 

L 
:;.:A,, y,., (L,,, .:;;;;j, 

,/ _ 

,' ation among writers,'photographers 
,' -a“i*l of whom may be unaccustomed 

actorsi'and printelrs, , 
with. other 1 

prcfessionals. 
* tn'worbing . ! : 

.*: , 
c . 

., ,,I, 1' -' '. ;: * ~ ,-.y,i$ 
_ . ,,-I. ,b 

1. They n!w t 69 p&2Xed in hkgc quutia . ’ Liyi ted. _. . '" 
;- & 
,;' 

v-funds. gPnerall-y mean that photonovels mqst .be printed/ ii . 
.tens of thousands so that the cos;tFper- issae is not. pirol . 

- vC lj. 
I. 

';~.'..:i 
>,(, :_ ,! 

hibitive for fPee or low-cost distrilbution. : Issugs o/f ’ 
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,&hen. used as a supplerrient to> o-t;hesr.mass media, the ,.$ho;' t ' & -' 
tonpvel' proves a worthwhile additjon, filling in detailed' in- a . .Y;, .*' 
formation left out by' other media: 

,Friends and fat@ly all enjoy reading and rereading, an“., 
_' 

1 

interesting, story Illustrated by attractive grap.hicS: 
-i,' A .“; 

ther,e,,is , * 
no reason why an educational message.cannot be included. . 0. 

: 0 :. . :. t ) *, 
\ .' __ 

. 
r . 

.= . . 
. . 
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chabter 2 

A .FEW PRELIMINARIES 
s 

n ’ 

WtiAT IS THE MESSAGE?’ 

What exactly is to' be accomplished?, Specify the task q: / 
which the photonovel,is to achieve, whai ob5tacles a.re to be 
‘overcome; ih short, design- a. strategy- for the s,ales pitch. 

_ , 

'. The photonovel 'can.be adapted to..any messase if its scooe is ' ' a 
limited to- a clearly'defined theme.- Confugidn among th; pro- 
'ducers .abouh the goals cif the. ptiotsnovel will -r~ul$ in confu- 1 . a- 
sion among.the readers. -aI 

i I I hIt~~i$u'nreasotiable to expect's mother to 
I/ 

thing about child nitri‘tion from one booklet: 
learn'every- 

a theme -sd vast ' 
will surely bewilder or bore her. By cdncentrating OJ-I one as- I_ 
pect gf child nutrition; suqh as feeding from birth to six< . 
months of age, the mother will learn a few facts-that are"3ikely 
to remain in her mind. A barrage of facts and,illustrations _ 
will be quickly forgotten, if heeded at'all: 

'Attempts to combine two unrelated messages in a sing16 . 

volume may seem economical, but proves pertny-wise and pound- ,' . :,- 
4 

foolish. Combining child nutrition and sanitary procedures, @ . 

'within one photonovel wil?-"pr$ably result in the dilution of a .' ' 
both messages. 

. I' ., .? 

i/HO-$ T,iiE ‘AUDIENCE? ’ -; - , ’ s 
.aL..- J 
A specific missage r.equires a specific ai>ience. An aud- 

ience labeled "middle class mbthers" is too vague for an effec- ' r 

tive message: what mi"dd-l,e class mothers? -Tw.er&y-years ol.d,or--- ' ._' + 
forty?,, Mothers with two.children or mothers wi-th,eight? Will 
they read the photpnovel in's hos.pi.tal, br in their homes?" 

"h - '*d ,a 

'Throtigh' research of the plyo.@e,d audience, and the method o.f 
". 43.., 

distribution, the producers &ill discover important facts con- 
PwI.V' "-&;' i,l 

"J 

cerning sex, age, educational level,, visLi'a1 literacy, precon- '* 
* ceived ideas about the subject,"and regional preferer$esl T@e *. u 

story of the photonovel stiould beklanted- toward the t-eadership, 
and toward the situation in which it,, will-be.yead., When infork 

w . 
, 

mation is known ab,otit t$e audziende $bd abbut J!.he.i'F state of .') ,. b , _1 ., ~ .' 
'! 

5 * . 
4. 

- 7 -1 
---- --- .- _ ~__ 

'd ,'- _, ' ,',. ' 'c. ; ., 
* II ! 

1; h J/" -. -. 



mind, a story' can then be devised to give-the message its gredt- 
est effect at the most advantageous moment.‘ . 

An example,--i-s a post-oartum program carried out $@Ecua- 
dor's Ministry of Health in 1975. The objective was to inform 
mothers interned in a maternity hospital that contraceptives 
were avaitabl'e on request from the hospital,:and information 
could be. obtained from the staffwithout .embarrassment. The 2 

.' ' ,, photonovel depicted a mother in the same situationre the read- 
*. ers, and her experience (a .pl'easanf one) with the hospital 

staff. The photonovels were distributed to. every mother-who 
entered.the ward; they had ample free time.on their hands and 

1 

were grateful for something to read. -The mothers identified . 

with the character of the story, and thereby re7ated to the 
message. . . " Regionalism is another*important.factor to consider while 
researching audiences. In m$ny countries, entire populations 
,are separated by social or physical barriers. The people of 
one province may be cut off from or at odds with those of the. 

. 
next; each ha3 its customs and'prefererces. An attempt tp reach 
two dissimilargroups, "crossing cultures",, with the ,same pho- 
tonovel may 'serve-only to offen&.both ,groirps. The'message wi.11 
have greater impact when aimed at a specific audience. 

"Crossing classes" presents similar danger%; a middle . 9' , . 
class mother pays li,ttle attention to a photonovel that features .. 
an indigent woman. 

e clothes, mannerisms, 
It'is often difficult to determine which I 

\ offensive to another. 
o,r speech habits of one& group will' prove 

Generally, 'the message should be dire"cte& 
at one group of homogenous peop1.e living. under common social 
and economic! conditions, though comproaise'is inevitable. 

9 
Hoti, Many Will Be” Reached? 

‘_ 

Another-factor to determine before production is thed,um- - 
ber of copies to be printed, 
be economically feasible.. 

and how many p,ages per copy wg6g 
The number of copies is determi.ned by 

'k.G 

two factors: the size of the audience and the money available; . . 
fgr production; 
the first. 

the second factor obviously takes p'recedence oyer 
A photonovel distributed through a health center net-' 

. 

. 

Y 

work will run as many copies as there are patients within a give* 
time period. ‘Research of the audizce may.uncover sbcrprisi.ng 

-.I 
- 

I tacts: a photonovel p1anne.d for a specific indigenpus audience Lt 
was cancelTed afte5 it was discovered that,the affected popu- : 

_ .7 
a 

lati,,on was only 20,000 famili&, a number thought to be too-' _I 

"2' small for a full scale Iproduction. -.... 

. 
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THREE COMPONENTS - ’ 
:’ 

-The. photonovel is not a story illustrated with photo- - 
graphs, nor is it a series of photos tied together by a'di.a- 
logue. It is an intricate weaving oY plot,:dialogue, and vis- 
ual content, with each component complementing and reinfbrcjing , 
the others. Each component communicates ideas in a distinct-,, ~_ 
way; a balance is sou&&to take advantage-of the strengths.and 

' weaknesses of each. 
*1 ,, 

, 
; * b 

Story or Plot?’ 
. 

c . . . 
A story-is a narrative of events-arranged-in their time- , 

sequence. A plot js also's narrative of events, the emphasis V 
'falling on cau,sc and effect. '"Maria 'had two' children and then : 
a third," !s a story. * "Maria.had two children and then a third 
because she never discussed the matter with her husband,." is .a ' ' ' 
,plot. The time sequence is prese?ved but ca.tisality is-now the' 
main factor. In a story, Maria' has'- a third.'child, and the-' ' 

% aI; 

p .' , reader asks , '"Why?".S A plot forces the readev* to ask questions . 
, . . about the characters, and through identifica'tion with the char- , 

acters, to ask questions about herself. 
* . Either a story"or,_a. plc can be used to advantige in the 

photonovel, dependitig-+@-+$$ti of t& message.and the' ,, r. 
sophistication- of:the .audjence. The plot, of course,.is super- ., 
ior in effect when,the audience understands it: b plot -req‘uires 

-,.1 - 2. 

the kind of train$ng %d‘t allows the reader to associate‘the, 
_-, 

cause J-with its, rejult,‘ 1 f.. " 

.The sto$,*o? plot is the ba's~s-anC1.stren.gth~of'the. photo; ' ' 
* nouel. The message,.is display+dqthrough,it, in.terms of exper- P 
,,ience familiar to the rwde.?.; Without/it, the., result is an 

(r 
~ ,instruction book-of pictures without feeling; as boring ,as a 1 I 
. brochure, there is no moti've;Rbr-the auhierice to read it. 

vi 
II 

$Vrifing-the P&--t .‘- 
.,* i 
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understood by the* educated, but may'?be quite foreign to 
others. * 

2 k’eqp the canl X0 a minimum. Include only those charac- 
.ters.who are necessary to carry,the"plot' to a conclusion, 
and to convey the message. New faces popping up here and- 
there will complicate the message and distract the reader. 
Three to fiye central characterswill usually be the limit 
'that an audience aLkeep*track of. t *... 

,- 
3. C&mi~g icene clzangu. A change of scene must be indi- 

; cated by the story, the photographs, and by the dialogue of 
Y the characters. Abrupt:changes of scene may leave readers 
'in a fog; it may seem clear to the writer that Mare%a is in ' 

1 her home in one-photograph and has moved to the health ten- . 

“ 

ter in'the next, but the- reader may think that another story 
has begun.. A narrative insert is always used between scenes: 
"The: next day, Maria visits the health center . . ."*, will. 
indicatmee,to the reader that the story has moved to a new 
lo.cait'ion. j See the sample photonovel in the appendix for an 
example of the narra\tive insert. 

I_ 
. 5- /j 

4. ObJAc/rve the nurnb~ 06 pagu. The plot must fit into a B ' 
limited number of pages? ..As *the, TV program is limited to a' ' 
tim:-slot, so the mn0ve.l is limite by a space-slot; the 
story must end with the last photo on iit e last 'page. Divide, 
the page space by X,number of scenes that allow for so many. 
photos per scene, More or less photos areused to describe F. 
each scene as is,required. A page format that-measures 
26 cm X 20 cm may be designed in16 pages: the,gntire pho-, 
tonovel c,an be printed from one standard she^&:!'bf p&nting 
paper, so there is no waste. Eighteen pages would be wiste- 
ful, if a standard printing 'press is to be us"ed. Howeve.r, 
if a "continuous run" printing'press is to be used,' any num- 
ber of pages can be planned without waste. . t ' ' 

5. "Filth AduLti O&Ty?" The borderline between.'an accept- 
able plot and-a scandalous subject is often hazy. If i,t 
seems that the subject matter may be sensitive, a pre-@st- 
should be conducted to avoid an outraged.audience. Photo- 
novels about sensitive subjects, especially. family planning,. ' 
must be written carefully; there is no faster way to turn 
people off to an idea than by mistreating,sensitive material. 
The commercial photonovel tries to sell copies; the educa- 
tional photonovel tries to sell an idea. ‘. I. 

i 
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i The Dialogue ’ 

'The second component of t hotonove'l is the dialogue: 
Dialogue is open discussion bet! the characters of the&story, 
and takes place within the white balloons. 
photographs, 

Set apart from the 
the dialoguestands alone in clarity, much as the u , 

dialogue of-a play; * _ 
. . I‘ I I 

e ^ I;-- cT.hhitq. Due to the small space within the.white bal- l 

. loons, and the short 'attention span of readers, the dialogue 
consists of short sentences and easy vocabulary, Longwinded 
speeches will crowd the photograph visually and will bore 

i the reader. Use as few words as'possible. 
, 

2. 'Didect . The -effect of aoolloquial expression in print . -. 

goes a.long way toward' convincing the reader that the m&sage. - 
is meant for him. Familiar words and expressions create a * 
personal relationship between the reader and the,characters. 
A local "expert" should be consulted to assure that usage is 
correct. 

Many colloquial expressions include words considered to 
be vulgar. However, vul-gar language is relative to both the 
listeners and the speaker; a word that is obscene in one 
province may be common in another. In a photonovel on envi- ‘/ 
ronmental sqnitation, la phrase implied that since cats cover . "' 
up their manure, so: should humans. The common word for ma- ' 
nure was believed to upset the readership; so the polite 
form,-d~P~diCiU~~~humurzaa, replaced -the cruder rniutda. How-' 
ever, a pre-test .dete+mined that not a single respondent un- .,. 
derstood what dtipmdicion humanod meant; the definition was b 
explained and respondents exclaimed., 2':Oh,'you'mearr nlimda!!‘, 

the word that was avoided, all along. 
A pre-test is the best m?thod for selecting words. , 

- . 
.' 

. 

- 

-4 

3. Exptrtih idea with qma&ve itim. 
be expressed\ within the balloons, a narrative ins 
ployed to shorten the storj and clarify.the 
range from tJW familiar, "Meanwhile, back at theranch II 

to more complicated instructions. Inserts shoul-d- b&used' ' '. ' -~ 
with discretion; tests indicate, that tihat is not included 
within the balloons tends to be ignored. See illustraSions ' . ' 
(P. 12). 
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THESE.ARE THE CONrjITIONS 
l 

,FOR LOCATING A SITE FOR 

AT LEAST 30 METBRS 
FROM THE NEAREST %? - 
WATER SOURCE. 

DOWNHILL FROM TH-4% 
N'EAREST WATER SOURCE. n -47, \_ 

Iti PLACES THAT WILLJOT 
FLOOD DURING TJiEq 

' 

RAINY SEASON. 

AT LEAS-T 10 METERS 
FROM THE HOUSE. 

I $ '; . 

k 

1 

ILD A/LATRINE,. 
. 

c . 
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Visuk Content . : 

, 

L 

1 
c 
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'The third component of the photonovel is the visual con- 
tent. The plot and the dialogtie convey information‘, but &e 1 

not sufficient to.attract attehtion. The photo-seq'u'egce pro- 1 
vides the visua-1 stimuli that motivates the reader to pick up 
the photonovel in the first place. .' -.:' %: .I *a - 

I 1 . . . . 
- - P JI 7 

A potential reader sees the cgver first,' 
an unconscious' dec.ision‘whether or not to.open 
(see sample covers, p.48 ). If the cover is vi 
lating and.features ati ,image that is familiar, he will be,cu.r- 
ioirs and begin reading. .A photonovel about nutrition featured 
a photograph of eggs, meat, fruit, and milk: though famili0,. 
it wasn't stimulat.ing, so. nobody eveti looked twice during the 
pse-test. 1 

A co"ver photo of-a man and woman dressed iri clothes sim‘- " ' 
l'lar to those of the read-, with vibid expressions on their 
faces, will succeed in drawing attentioi?.‘ The read!er is able 
to see that the story is about nis peop7e, and s?nce he has . , 
rarely -- if ever -- Seen a story a'bout his people before, he 
will read tt% photonovel on the basis of visual content alone, 
even if the message is of no interest to him. . 

. . 

Visual Literacy 
-. 

-. . 1 
How can visual. co'ntent holi the reader's atteniion? 

.L 
The +- 

photonovelist must borrow from the technique of the cinematp- s 
grapher. The film mmker uses certain "viewpoi!ts" when compos- 
'ing the scene to emphasize different &lements,-of the photo- . i, 
sequence. Of these viewpoints, the photonovel borrows three-: 

. Ed~abLthIGuJ. The camera moves back to include the en- ' 
vironment in which the action occurs. The establish- . 
in&shot informs the reader where the action is taking 
plqce: a room, a house, perhaps Xandscape. . 

* 

., 

The ceocs t-up. The camera.&?eS "close-up" td‘the subject, 
framing close..ly what is~tb be.Ystr&sed, such as:a 

__ 

character's face, pr'am objet?; of interest.& , 
pi, -* 

1 v 
. . ': -‘.The me&n &de-~413. The*-c'amera moves "back to include " . 

-ihe immediate s.ituatsion.. The emphas?.shifts from : 
-1 the subject to its a~ctivity; this ‘may‘include more, 

than one-person, 
-_ 

or perhaps a group i,n action. -:I -,. z 
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'9 . . . -a 
A combjnatidn of these three views placed jn sequence 1 

forms a story, of its own;Gin whi'ch the emphasis shifts from 
one subject to another; 'The establ.ish.ing shot tells "where", 
the m@d+um clbse-up tells "wha.t"; and the close-up tells ,"who" ,- 
o“r "'how" . The firs? photo of a new scene is usual1 

?e) 
an estab- 

lishing shst, fol-lowed by a medium close-up. 
A balance of viewpoi'nts creates -a rhythm;.too man‘y close- 

ups placed sinde by side become visually boring, and shou1d.b~ 
ihterspac,ed with other vi'ewpoints. 

The.3mov6ment of characters through the pages is impor- 
tant ,for visual comprehension. A photog'raph-depicts Maria en- 
tering the doctor's olffice from the 1e"ft. All, subseq‘u&t close- 
ups of Maria's face should be-facing ,the right, while all photos 
of the doctor's face wi'll aim left. This cont'inuity is impor- 
tant; to confuse directions will disrupt the eye-flow of.the _ 
reader. Eye movement is,-from left to 'right in Latin script, and 
the movement of the,characters should folloti this same, direction: 

I 

‘, 

.,- 

..Faces 

The actors chqsen for the photonovel bear the'faces with 
which readers will, or will .not, identify. Faces create an at- .. 
mosphere in the photonovelO; 
ent;atmospheres. 

different f$ces will c?eate.d?ffer- I 
Faces come in as-many different styles as 

there are people, and-by looking around, one will.$ind.that it . 
is difficult to select a f%ce that is conzidered "normal" by \ 
everyone's standards.;An actor that plesses,one person mayap=rove t-F,% -;:.. _ _ 
to be unsuitable due to a featurb known onI3 to local residents.' _ 
-His mate may app'ear too' old or too, young foti the "ideal" match., 
A face may be cha.racteristic of a different $ountry;, though he 
is actually a natiiie of the audience. Pre-Qesting determines \ a 
which faces are acceptable (r;;/ locql stapdards. 

Madison Avenue prefers to' use '"beautiiful" faces in,adveb- *' . 
tjrsing a product; there is a psychoIogica1 r(otive for the .pub,lic 

', 

to simulate the idealized version o‘f the human- race. This Sd,gal 
need not be taken literally in application &I the photonovei* . * 
remembe*r,.however, that an actor with small,pb;x s"cars will do little' 
Ito promote the idea of health,‘unless he is portrayed as the victim. 

i , , I 
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:[chapter 3 . . r : 0 
. 

TiiE SHbOiING SESSION ” 
. . . 

. . -* . 
-- -.& \’ 

. . * .. 
e 

1 
The shootin; session demands close cooperation between : 

. 

members of the film crew and the actors, to assure, that all the' 
, 

necessary photographs are taken, leaving nothing that.must be 
. re-photographed at a later date. Before the session begins, 1 
the film crew. and actors;must discuss the story, scene by scene, 
and outline what is expected of each participant; special con- ' 

-' ,\. :.'.. 

sideration is given to the non-p-Pofessional actors who are 
r 

likely to be anxious about their duties in this unusual situa- ' 
-._c. 

tion. _ 

THE FILM CREW ' : 
.*. 

* 7 I 

: 
u. The film crew cohsists of those inhivid&ls who are'nec- 

essary' to organize, direct, and photograph.the story. The numr 
':. ,, 

-3 I 
0 

ber of members depends upon the requirements of each. productior. 
Photonovels have been shot entirely by one person who directs,,..; w. 
prompts the actors, and photographs at the 'same time. However; 1 
if it is possible, the film crew should consist of'more than one' 'n 
person. Otherwise, too many responsibili-ties.maymlead to.&- 
fusion and vital photos may be left out. 

I)' jI . . 

. 
session 

The basic personnel recommended to 'carry the shooting V . 
to a quick and happy conclusion are 'listed below.“' 

.*a 
_ 

* 

The PhotogiaDher 
F 1 

Should a ,professional photogra.pher be hired to take the 
c 

.- 
photographs? Probably, unless someone with sufficientrexpertise 
can be secured.. The services of a professiotiai may be expen-* " 
sive, but QO&&' much as re-shooting- the e&ire-story due'to 

'. ( . 

errors,- by the hobbyist, such as, loading the eamera incor- . s ' 
rectjy;- making* poor exposures, or forgetting to load the camera 
at all! The photographer should be selected on the basis of 

se, his past work..so that good results are-assured. He must under- ' 
' .' 

-' 
..‘,a stand the project in detail; his ski)1 and vi,sion,will convey : 
\ _._ 

I 
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. A GUIDE FOR PHOTOGRAPHY . . -I ’ 

v 7 

a 

4 

’ . 

j 

‘-. 

1 
‘. '. 

the feeling of the message. He must understand that deadlines 
are to bei met and that he will have to produce thefi.nal photo- 

" '.__ 
1. 

graphic prints of the exact sizes for the "mechanical" (p:21 )', 
-... _ . 

a job-which is painstaking and-time consuming.. The photograpb- ,' D 

er's wage shou1.d be agreed* upon.before shooting is underway; 
the wage should be.based on a day rate, mfiterials, and a price 
per print. 1 

, - 7; _ i 
- 

The Proinpter -” 

‘i Tee prompter's job is 'to-coax expressions from the act- a 
ors who freeze up before the camera. The prompter,.can be'any- 
one who has a rapport with the actors. He talks about unrelated Vg 
subjects and creates a relaxed atmosphere i-n which the actors_ I) : 
feel at ease. Without the prompter, much film will be wasted -1 2. 
on blank expressions, and the actors will feel intimidated bg 
the frustrations of the Rhotographer. 

,The Director 

The director tells the actors where to stand and wnatkind 
of expressions are needed for a particular photograph. He keeRs 
track of the scenes to beshot, and assists the photograper with ' 
camera angles and compo,sition. He must 'be well versed in'tbe , 
story and the propose-d$ayout so that the actors enter a scene 

y, 

*. ., 

from the correct direction. It “is the.:d,irector '-s responsibility . ' :' 
to see that nothing 'is left but. 'I 

The object of the shooting ,sessign is to acquire as maw 
different situations-and facial expressions as possible, so that 

'_, 
l 

the layout artist has a variety of'materfal to,edit. A large 
selection of photos is indispensable when last minute changes.. 
are made due to the-results of the pre-test. Changes .are often' Jy 
necessary,after the photos are taken for one reason or another;. . 

a large "morgue" of photos will avoid.the need for reshooting: 'I 
Through a simple-system,; actors are photographed in all l 

possible combinations, 
ginal plan. 

even though they may not be on the ori- 
Following the scene described bel'ow.is a chart' . : -' 

which is used during the. filming session/to ‘insure that the max-' 
imum.number of actor-combihations'%@;facial expressions are 
captured for the morgue. lilt =s 1' 

'If c- 

Scene X 
‘i _ - ; . . - 

Maria and her husband; Raul',-visit -the:doctor in'his ) '- 
office to discuss Maria's pregnancy. The Ijlm~nkalk for - 

" 
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six phqtos. 'The chart i's devised to include all possible 
actor combinations, each of which is ptiotographed fern each.' * ' _ .r'h 

, - of the three viewpoints discussed in Ch&pte/ 2. Each viewr 
, point is shot s,everal tinies' to. capture a variety, of facial 

' expressions. Each actor is aJ.so shot alone, against a b,lank - 
background so that these portraits can be- inserted anywhere-* i * 
in the story. ., \ + . -,' . _ = ! 

; ‘ fL 
5' -_ 

Combination ‘close-.up m;dium, c.1. establishing ._ 

Flarla (alone;. 5 exp. 

Raul . (alone) ’ 5 exp. 

Doctor (alone) 5 eql. ,, 
-, G _ 
.’ .._ 

Maria’ + Raul _ 3 exp. ‘3 *,exp. ’ 3 L exp. 

blar’ia + Poctor.. s’ exp.- 3 exp. Ad I..3 e$. - 

Raul + Doc.tor, 3 exp. ,~ 3 exp: * ‘ ‘3 exp. * _ 

?lar-ia + Raul + Doctof- ,__ -3’ ,,eic. - Z ’ ei7. , 3 exp. 
,:- , ,. 

. 

&j.’ 6 

, 

. 

-A nhqoting guide ,% 
c L.’ t 

I 

CI 

r 

. 

, 1. 

‘. 
‘. .* 

.- 

v-, * 
ip 

. I 

Photographing Sc-ene X by the' chart will provide four',com- 
. bislstions from twelve viewpoints. As's'uming that at +leatt three 

exposures are made of eadh'viewpoint to capture facial'exires- ' c1 

-. sions, the result is 36 photos-from which six zire to be edited. 
The "portraits" -are not included-because they need only be taken,, 
duping one scene., 

r .A 

Such overshooting (a ratio of 6 to- 1) may seem waiteful 
of film, but film is the cheapest commodity itivolved: its cost 
. is insignificant cpmpared to the time s.nd trouble of reshooting 
at a later date because oi‘s'hots, or, expressions, missed. 

, 
* 

I 

* . 
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~ . SOME TECHNICAL CbNSID’ERATIONS 
. 

J . 

w 
.:‘.: 
hether the photographer be professional or ahateur,,-he 1 

may follow the&$ suggestions-for obtaining usable and visualli . I 
attractive phdtographs. ' ' 'I_ 

-,' : 
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Camera and Lens, 
, 

*The modern, 35mm reflex camera with interchangeable lens 
illows for precise framing of the image; various focal length 

-3 
< lens can be used for the different viewooints. A wide ansle 

. 

c 

. - 

I 

lens of 24 - 3,5mm ishelpful when photos must be taken within I 
'a small room. A %ormal" lens of 50mm is used for close-ups and 
medium close-ups; it shows the subject clearly, without distor-. 
tion, while retaining the correct relationship of the surround-- 
ings..' A long lens (also called a telephoto) of 85 '- 135mm is T . 
used for portraits., . J -'- 

Many local photographers may prefer to us&e the ifai-ger' 
6cm X 6cm camera because they are accustomed to making big en-,: 
largements of weddings and other such events. ..Th.c$ 6cm X 6cm 
camera is too slow and the film too.expensive for use iri,the /~ 
photonovel. The rapid action of 35mm captures fleeting expres- 
sions that would escape due to the ~cl,umsy na.ture of larger cam- 

. eras,.. 
. 

v P 
I Lights ’ 

Good lighting of the subjects is important .to create a‘ -0 
real a?mosphere, and .to make, the faces of the actors recogtfiz-“ 
able when a scene takes place in a poorly .T.it room. A *smal'l ' 
battery operated electronic flash un"it.of low voltage is'ade- 

'@ quate for outdoor fiT']-in flash and for most indoor situations. 
Enough light must-be placed on the actors','faces, so that they 
ap-pear clear and sharp. Unfortunately, many photographers aim 
the flash unit directly at the subject -- a technique,that pro.- 
duces harsh shadows and an 'unnatural appearance.- ,By "bouncing" 
the light off of a Tight colored'wa!l or ceiling, a pleas.ing , 

. 

natural effect is obtained, but-care must be taken to open the. 
lens aperature about two more f--stops to compensate for'*exposure. ," o /n 

i' . 
Composition 

I/ ’ . \ .: ,’ ‘. 
+ - . , 

AS each shot is composed in the camera's-viewfinder, the *; _l, 
b photographer must allow space ,for the white balloons which'will -. '.,' 

contain the words; The bal;loons often occupy-.,up to a .ful.l half _ .- 

of the picture area.; each photo sh,ould be planned according]y, 
The balloons should occupy a space that, does not feature.impor-: '. 
tant elements of the picture. Expansive skies and open walls ., 
make convenient areas for'placemenf of balloons. Failure to al,- 
low for this space will cause some photos-to,be unusable, and : ~ 
others to appear o.vercrowded. . 

1 *' 
I 

i : \ I . ~ f Y .- c -._ 
>$ 
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in conveying the message. 

".z%. The film crew may' 

rT 
. The' actor's probably have better+*things- to do than s-tad 

around making faces for a camera. 
the Earnera,' 

Retake after retake, loading 
and long conferences among the film crew will bore 

prompter is there to entertain them during ' 
may decide to leave in the 'middle of'the shooting. 

. . \ 

. 

. .’ 

; 
. i. ;’ ‘. 
.- _ 
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..a _ , . . , d THE -MECHANICAL. , 1 

. ’ . 

i; .’ 
-_ 

* 

I 
i 

The mechanical is a paste:up on illustratiQori,board,,or * 
other white carda, of everything which is to appear in the corn- 1 

' pl,eted photnovel. <'The-page outlines and margins are usuaJly 
drawn to reproduction size; photos, inserts, white balloons, 
text titles and page numbers are fastened to the board in exact ' 
size-and position. v 

'A'mechanical serves two purposes: S, 
. 

4, 

. ,’ 

! 
. . 

\ 

' ' . 
'_ 

I 

1. 1t"is photographed to make the lithographic plate; 
'the plate is,used for printing. 

. / 
2. It provides an exact'representation of how the.pho- ' 

tonovel will appear when printed,'so that a ore-test < : 
* 

(p-29 ) can be conducted; improvements are then made 
directly on the mechanical before it i de1 ivered to , ', , 
the printer. 

, e\ ., 
3 c4 

The Contact Sheet , 0 ’ , 
. 

- 5 

The first step in preparing the mechanical is to obtain g ,- 
'contact sheets", also call "proof sheets", of all the negat+;Es 
exposed during the shooting session*from the photographer. , 
contact sheet is acollection of actualisize-prints made from-', - --- .- 7 - L~'~- 

. an entire roll2 film, placed side by side on a,,single sheet r -1. 
of,photographic paper. Close'examination of>the contact shee,t 
<will reveal informati,on. about.the pictures' content; Sharpness, , .' 
composition, exposure, and contrast% ‘With thi.s information the 
editor determines which picture; are iuitable for use in-the ' > 

%. photonovel. A magnifying glass is convenient to edit these small ': 
photos because.fTaws in the.negatiSve are difficult to detect , l 

with the..naked eye. 
: - . '. 

The contact"sheet will; contain pictures taken at ~di?fer+l' -"? 
ent shutter speeds and f-stops; it is unusual -for all of the pit- 

s / 

t-tires to appear uniform. If a print looks too"pale, or too'dark., ; 
a good enlargement can*still betma& Sn most cases, 5 lp 

. m 
I 

. 3 
* - 27‘- 

.' \-. ~~ _ ---~ ~~ 
i- \ , 

7 .' .:. 
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f Editing .,.. J 
L 
\ 

Start with the first photo on the first page of the plan 
.and select the appropriate picture based on content, image qual- 
ity and correct composition. Crop.the contact to the desired 

0 dimensions with a grease pencil or crayon, th'&Klist the nega- 
tive number and exact dimensions of the enlargement on a sepa- 
rate piece of paper. These notations give the darkroom techni- 
cian the information he needs.to produce an elargement that 

I will be mounted on the illustration board. ,- 
IdeaPly, the layout artist and the darkroom'tectQi$ian 

should coordinate their work in order to minimize the inevit- 
able errors that occur during the meticulous job of producing #P 

prin*ts tosthe exact size. - ‘ 

Layovt Design 

As mentioned earlier, the photonovel consists of a ser- 
ies of photographs placed together in their time sequence, This 
time sequence must not be made to fit the 'rectangular format of. 
the page. In Latin script, the eye moves from left to right, c 
down a line, then left to right again: a. .._ se$-!ence ._._ t!sL ..i..L!!.!~ . . . . . . .._.. 
derstood by anyone who is literate or accustomed to looking at 

--. 

*materials.printed in Latin script. 
* .The photonovel may deviate slightly from this-order to 

place emphasis on a particular subject (by using a larger photo) 
or simply to break the monotony of evenly distributed photo- 
graphs that are lined up as the words.in a sentence. The degree. 
of deviation from the norm depends upon the sophistication of 
the audience. A design*,that runs from left to right, then from 
right to left, then back to left to right, all on the samk page, 
is popular dith some commercial rphotonovels; such a design kill 
probably be understood *by-formally" schooled reader's, but will 
be meaningless to others:. Educational endeavors.strive for '+ 
clarity; the layout adheres to no >trict formulae, yet Wmust 
follow established convention so that even poorly trai,ned read- ' 
ers will understanddthe‘.sequence.-~? -c-m - -~ 

Naturally, in areas where other scripts are used, the 
layout Should fit the locally-employed Tscript. The same prin- 
ciple of simplicity applies; effec$ive alternatives*layouts to 
avoid monotony and- emphasizeSparticular, points must be,devel- - 
oped locally. 

In many deviloping countries, pebple‘with poo'r eyesight. 
lack-the money to purchase,eyegJasses; small photographs with"a 
*minute type face may be-dlscourqging'to read, A" 20cm X 26cm 
'page may be divided by any number of photogramphsm, but six pho- ' 
tos per page is considered the maximum 'for easy'reading.?-,Eight. 

m 
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. ‘Titles and I&erts a.\ . . 
--~___ - 

’ * $0 , ~-~- ii-~ ------_._ - 

Titles are used o.n the cover, the first page,.and as 3 
headings for graphic illustrations; Some printing shops -' 
offer a limited variety 'of headline type fonts,. P wider 
variety of sty16 ,andrsize is.available from a material .' '. 

known commercially as Itle.traset", which comes .ynder various '-') 
:-trade pame<.- -ketras,et‘is a platic emulsion tf&t"is applied 
'directly $0 paper by pressure; =it is-fast to us& and neat-, '. 
in appearance. (see -ppJ8). -. I ‘:$ ] ._. ; -a 

The words of the na'rrative insert mustbe..$istinguighed :' ~ 
from the wor.ds in the white balloons. A slighfly larger ' *: i 

type face is used so that readers don't confu 'e the,,i'nsert* 
with the dialogue. 'i 

i. \ 
* . _ 

1 

Sequent ial Numbering 
i . 

,\ 

A small Ibumber placed in 'ih% Ggr-r;er of'each ph.o&graph, :- -+-A 
in sequential' order, will enable semi-literat? readers to '. 
follow,the story with a minimum of corlfusion. These readers. . ' 
may open the photonovel to find that a two pa& spread 
appears a? one picture of many photqs; number< provi'de'a 

c ; , * ., , 

gu4de to follow. If a more sqphisticated au.dieFce is r' 
anticipated, numbers may create the impression'of a devi"ce 

photos to a page cause the' image*,to be $00 small for the inser- , 
tion of dialogue; the type face becomes indecipherable., Large, 
clear p'hotos with a bold type are'more appealing to read. 
M.ounting the Photos 1 v 

As 'the photos are printed to sire, they are fastened- t ' . 
in their proper position on the illustration b'oard with 
rubber cement. White gfue, mucilqge, tape, and other . 

adhesives are unsuitable. The prints must lay fiat on the 5 
-board,'and be removable for, repos,itioning. Only rubber 
cement works adequately.- \ ' _. 

A margin'of at le'ast 2cm is .allowed on all-sides of the 
.'. 

\ 

page both for visual'effect and'40 compensate for misalign-, 
metit-of the printing press. Without a good margin, the 

, 

photos may run off the-page or be obscured by the binding. 
_- , The margin.between *photos Li9 nrzually 5+rnm if the photos'. 

, 7 are. placed side&y side. The photos must be easily 
.-Gstinguished frcjm one another so the reader will not be 

, confused. t' ? 

for the illiterate, whi'ch may insult their intel!igence. ,", ' y 
Numbers aYe best omittedzih photonove'ls .for sbghtstticated ). 
r.eadersh!ps. 

I, .,, 
/‘Y ,' 

3 : 
,/ 
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The Cover Photo 

. The ohotograph selected for the cover is the most im- 
portant of 'the phokono?rel.: its abilit to attract attention de- 
termines whether br not the photonov 1 will be read, The Cover '* 
phdto can be of a black and white ive selected from-the' 
contact sheets, or of a color tran 

+ aver. ~ 
& parency exposed speci?ically 

‘Rfull color cover taken from a color transparency is . ,a 
c 

attractive and catches attention, but will raise the-cost per 
copy ,appreciably. The full color cover requires that a color I ' * 
sepa'ration be made, then color p.lates be burned from the.sepa- 
ration; higher quality paper must be used for the cover stock, 
and ,the press time wi1.l be longer, all of which raise the price 

6 

per copy as much as 50% over a black and white cotier. If a col- 
or co;er is planned, the original photograph must be made on a D 

color transparency; pr-itits from co1o.r negatives will not be ac- _~ 
cepted by most printers. 

A budget-minded'alternative to the full color cover is a 
black and white photo printed with two colors of ink during the 

i " 

printing process. The appearance is not that of 'the full color 
reproduction, but is gttractive enough to draw attention. The 
two color cover does not require,special paper, and should not 
raise the cost per cozy. , 

I 
Insertion of Dialogue’ - 

- ----__ 

'*The tasi: of inserting wo'rds in the balloons may bk left 
-2; --_ ~~~ 

to the printer for the extra cost' of "composing". A composer, 
a machine that resembles a typewrfter, is desfgned tu fit words--' ! . 
into a designatttd spat;. The cclmposer also makes possible a * I 
variety of type styles and sizes, so that ‘headlines, titles, and 

'I‘~,. 

' captions are typed with.ease. 
offer this service. 

Large printing companies usually' 
Because errors are frequently made in the 

process, a "proof" is provided for corrections befoare ihe final 
copy goes to press. Another, similar machine is called a head- $,' . - 
liner. The main advantage of the composer is that word groups I' .., 
are "justified" rather than r_agged, so that less spac~eeis ~~Las'c~efL.+.~~ ~. -~ 

,If k/ord insertion is-left to the printer;.the- original ' '-c 
copy should be typed out and fastened in the proper positions l , _. 
on the mechanical, so the photomechanic has a guide to work f,yom. 

+ ' -,I 
, ' 

Hand Lettering : 

Hand lettered words, often called calligraphy, add a 1_ 
human quality .to the photonovel. The effect is attractive to * 
‘the eye atid easy to read, ;Jhen dine correctly. Poorly drawn: * 
letters, .or unappropriate styles, such as gothic; will caus'e" 1. 



\ 

‘h \ 

1 

the text to appear sloppy and difficult to read. 
Atiother form of hand lettering is accomplished with the 

aid of a machine, 
.is expensive, 

such as t/le Leroy Lettering Set. 
but produces clear crisp?letters. 

The. tool ,_,.p- 
.,' 

\_ t\ Xords nay also be applied with Letraset, avai16ble in a i 
variety of styles. However, sixteen pages of wording done \;:ith - 

I Letraset can become quite a chore and'requii-es a long til;le. - \ 
a. 

Typewriter 
. . 

An ISPl electric type\?lriter b!ith interchangeable heads, or 
ary other typewriter that k/ill accePt a carbog ribbon, can be 
used for composing the words. A ,lithographic plate can be sat- 

D isfactorily inade from 
is used; 

this method, but on1.y ii a carbon ribbon 
an ink ribbon is not. sufficiently, black to give an even I 

acqearance 01: the Frirted Page. 
The interchanqeable type styles of the ICI1 tycewriter 

Frov.ide ar, easy i-reans for separating narrative i+lst:ris from th,e 
dialogue. Some of the more expensive rylodels allow for variation 
of the letter spaces I:/hich is handy for fittins long words into 
si:lal 1 areas. 

a:, .._ 

The ;/ords are typed onto. k!hite pape> in their exact order. 
The paper is then carefully cut around the balloons and fastened 
onto the 

l 

Fhotosraphs wi-th rubbe.r cement. (See examples :on next Page). 
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’ ‘ 
.* THE PRE -TEST 

. . r 
.I --. _ - . . 

L. uh 
A pre-test is-a set of questions delivered to a random 

sample of the audience about the photonovel's ability to com- 
municate its message.. Responses'indicate what changes must be 
made to improve the photonovel's effectiveness. The pre-test . 
is a device commonly used by manufacturers who plan to intro- 
duce a new product to the marketplace. Befor+ producing.the . 
+produbt in quantity, a pre-test is conducted.to d~$$rrrine if ' 
the produce is effective, and how the.public'will respond to 

xy j -.d : -'. 

it. Printing ,a photbnovel ;b/ithout a p&test would 'be the same , 
as producing an automobile without a road test. 

. 

Fortunately, the pre-test of a photo,novel need not be 9s 
elaborate as that of a new product. " Information is -gathered a-_ 
bout four aspects of the phbtonovel,:IeS,J , _.- 

.,_ * .-;;-5 
..a 

, 'a. ..l 
: I 

,m,,Y%i. "- .A : I; 

Il. Vetrbae. Respondents read the text and are-qu&%+oned 
about word usage, comprehensi.on, and phraseology. Are 

.ncR of the words understood by the-reader? Are cFlloqui- 
al expressions used correctly? .Are any words offensive? 

2. VL5UA.t. ,Respondents look 'at the pictures,and are 
t 

questioned about the appeal of the characters, 
hension of the sequence, 

compre- 
and Hopi c+i al 

.-. .- -' 
actors seem real for their parts? Can the read 
one photo to the next without 'confusion?* Is th 
in the.)hotos clear'to the reade'r? . t . 

.I. 
.' u 
%.Q 3. sttutry 04 pbt. After,regding the photonovel, 'respon- 

dents are questioned about their comprehension of the 
-_ 

story. What has happened to the characters? Is the time ' ~ 
sequence clear? Do readers follow one.-<cene to the next? 

. . Fil . Y 

4. h~~ddge. Even if -&respondents understan-d the text, _ 
pictures, and story, do they realize that there is a,mes- . ~I _ 
sage? Did theylearn ~anything?~ -. 



. 
. 

The information derived from these four sets o'f questions 
will give the producers insight about the photonovel's ability 
to communicate; any serious errors in, the content will come to 
the surface and can be easily corrected. ' 

e 
Copies for the Pre-Test 

I 

The mechanical serves as the bas s for the material to 
be pre-tested,‘ but must not be used in the actual interviews; i 
dirty fingers and constant'handling will damage the original 

,j . 

which must later b.e photographed for t e lithographic plates.' 
The photographer should make a photo pttic copy of the mechan- 

I ical and then-'produce a dozen prints'of actual size. The prints 
are assembled in booklet form.to resemble the finished photo- 
novel so that respondents can read 9 gbod facsimile from which 
to make their judgements. 2 - 

L I <- 

HOW to Conduct a Pre-Test 
4 

There are two basic methods to obtain the information ' 
about the four categories. The traditional method calls for'" 
the preparatioq of a questionnaire that contains qdesbions a- 
bout the content; such a questionnaire is presented en pages 
31 and 32. The questionnai?e can be'.written in such a wayb"'that 
the results are tabulated'to find statistical leuidence abut 

c the photonovel's effectiveness. . . 
P' * If the sample of'respondents is-randomly selected, the 
number of interviews conducted need not be. large: Ten people 
who all react favorably to a photonovef is a. statistical event 
that happens only once in -1024 trials: twenty five interviews 

* will usually suffice. Acceptvce by 80 - 90% of the*ks<ample in- 
dicates that imzrovement still needs to be made. I ' - - 

is 
The questionnaire-interview is effective hben,.thk audi- 

ence sophisticated enough to understand the purpose of -the - 
interview; accurate answers can be expected. As often as not, 
however, the audience will be a group thathas no experience 
with questionnaires; they-'may --no-t-under-s-t-a-f&why -s&-qttes++oris - 
are asked. 

A 
. 

- 

The following questionnaire was used to pre-.tes? a pho-, 
tonovel abqut .envirnomental sanitation. The questions are 
self-expla&atory. Twenty five interviews collected sufficient 
data to revjse the contents considerably. 
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INSTITUTO ECUATORIAbiO DE OBRAS SANITARIAS ’ 
Department0 de Promotion y Education ( , 

1 

- EVALUATION OF THE PHOTONOVEL', 
" Amer Correspondido " * 

, l 

I 

LInte&iewer: Date: '< D 

.i 
le. ., -Can yqu tel;l.me what the story is abbut?n, 

,- 

v _- 

2. Do you think ever&&11 understand the words? 
\ 

0 
' . , 

If-not,.-which sq,rds? . . % . ., 

3. Do you ttiink everyone will understand the pictures? ' 
. <' 

r .;- . 
1 

If not, which pictures? 

4. Is there anything in the photonovel that will offend you:, 
. 

or your-friends? % 
2, 

5. Is there anything which is ,eiaggerated or untrue? ", , 
., _ 

6, tihat do y;u think the message is trying,gto-s~y?--~--- ...-- ' 

>i. Do you think most people-will agree or"disagree with the -.- 
message? il -_ 

8. What kind df people wi-11 he most inte.,rested in reading this. a 
photonovel? .' ,r' \ 

1: Young ma,rri.ed 
2: Young couples 

-3. Older couples 
:. 

i 4 
. 4. Everyone , 

' m 

F 

9: 
~~ --- ~-~ 

What are Maria and her mother dping in photo #2?, '- . '. ' .,. 
.: i 

lC!. b!h;l couldn't Antonio marry Maria? B . . - . . 

11:. 

12. 

Why di 

'What i 

d the mother say that Antonio lives like a.piy.7 

s a latrine? 
- e 

1 11 _ _-- 

'1 



13. How-far from the house must The latrine be? H 
I. c 
\ 

' 14. How far from the,,water sxupply? *: . 

15. Do you have a l/trine? , 
\ ~,, -'I. 

b.” ’ ,What does it cdst to build a la~trine? 
I 

17. 
. 
Can you descrJbe what is hap.pening in. photo '#4,71 

18. Q 

r . , 

W,hich charac ers do youlike the most?. 

* 19: Who is the p ettiest, 1 Fyaria or+!osa Elvira? 

20; What did yoij-*learn from this sto:ry? c ,h , 
%* 

21. Respqnden%!$+age: 1. under,20 . ' .' 
, ' 2. 20 to 29 

3. 30 to 39 \ 
P\ 4. 4Q or over *- i 

22. 'Years of school'completed: 
I 1. 'none - ~~ I. _~ 

2. grade school p d c 
7 3. high,school 

F Ii) m 
! 

.' 

4. university 
. . 

23. Sex: *. 1. male 
2. femal,e a 

24. Marital 'status: 
\ , \ 

1. single ' 
,." .'\ 2, married I 1 

, .,' 
\ 

25. What village do you live in? . . 
\ 

The.respondent may feel intimidate:' by a serie-s af ques- 
P n 

tions asked by a stranger; he may be embarassed if asked qu'es- 
~ tions to which he knows nb answers and,will often answer what- : - 

ever he thinks the interviewer wants to hear simply ,to get it, 
over'with. When a pre-test,was given i'n a maternity ward in . . 

which beds were sjde by side, often with two or three women to 
a bed, neighboring women listened to'the answers gi.ven by the - 

P 

first respondent, and* then re,peated word by word when ,ttieir 
i ! 

turn came,to be interviewed. 'FI o meaningful results could be ob-. ,: . 1 
ta.ined from such an interview.., * r c, b : + 

I e -_ ' _ .: 
-l' gB 

i . I .~._~,, 
, ,: I 

, " 



-- 
How can one determine if the respondents answer, accur- 

'ately? Questions such \as, "Do YOU understand the message?" 
will draw a yes answer every time, though the respondent has 
not understood the question. Under such circumstances, a- 
different approach to-the pre-test is advisable. 

_ a 

R preach. 
The second type of pre-test is based on'an informal ap- 

Honest res.ponses will usually be given brhen the re- B I 
rpondent is personally acquainted with the.intervi.ewer, and _' * * 
realizes'that there is nothing to fear from,the questions, De- ' 
fense barriers are broken down so that the respondent-interviewer 
relationship becomes 

Personal encount -in'situations where the ,. 
respondent-feels Health centers,.ma- 

' ternity wards, 
' venient for the 

installations are con- O 
conducive to relaxed ' 

and honest answers. z 

audience. 
the home territory of the 

The interviewer might go to the lGocal~ store on a " I 

, Sunday afternoon and become acqua?nted with the proprietor, ev- ' 
entually discussing-the photonovel. Someonewill come into the' ' L 
store; a conversation begits a-bd with the a+d of the proprietor, ' /' 
the photonovel js discussed, informally. Hardline questioning 
is always avoided. 
.viewer is asking h 
though this method 
ty such interviews 
informatign; 1. . 

i 
The 'respondent understands that the" inter- 

s advice, not sgiving h-im,an examination. A.1 - ' u 

takes lonqer; the results are superior. hen- 
y<eld- a wealth of i with various people 'will 

‘ / , c;x 
* , 1 . . i. . ' 



‘PRINT’ING 1 0 

r 

Selection of the Printer s 
t ..: -, 

, The printing process dcplicates th.e mechanical into the 
./ , 
'- 

number of copies- desired. A.commercial printing firm is‘ chosen 
p 

on the basis of three factors. .' 

1. 

2. 

3. 

QUY- The best way to determine the.quality of a : 
printing firm's work is to examine .it., Look at Sam-, 
ples that lie around the shop: i if the type is poor- 3 a 
ly set, if colors run onto one another, 'if the photo- . ' 
graphic reproductions are muddy, then find another " . 
printer. It is wise to visit a number of establish- 
ments to view a variety of work. 
self-evident. 

Good printing is 
. . 31 "- 

A 
?hice. After three firms have been located that are ,:---y r 
capable of fine work, ask each to submit anwritten 
estimate of how much the photonovel will cost,to pro- '. ,' 
duce, based on the number of issues, quality of paper, 
and the time neededbto do the job. 

~ 

from one firm to another". _ 
Estimates vary ~ 4 

4 

s tivice r 
100,000 copies will 
that the firm uses. 
have high speed continuous run 
'can turn out 100,000 issues in 
Smaller firms may have an 
.weeks. If the company has 

.j 

that assembles the pages and staples them together,, 
the,issue will- be delivered more quickly than would 
'be possible qfor a shop thatmus't do these.chores by 
hand. : 

j '/ 

1. I, I I i,. 
i! ‘,, 

Be wary of smal‘l printing shops that give low estimates. ' ,': . . 
*any printers openly advertise "'Offset!" when in fact they have 

no offset press.. These firms delegate the work to subcontrac- I:% 
.; 



, _. 
, 

. 
.! --n - 

n-7 -.- a-a-- 
tors.;tihich takes extra time. 

$' ..> 
Two months after the mechanical 

A 
; 

has been/delivered, they may say that an increase in paper cost 
has raised the .price per'co'py of the potonovel:' Reputable 
printing companies may charge a bjt mc$re,- but the .finished pro- 

..P ', 

._ 

is a r&hod by which ink is transferred f'rom 
,a flat-surface lithographic plate to an intermediate rubber- ,I s ' 
covered cylinder. : From thi's cyl-inder,.the ink is transferred '*. '. 
to the paper. Ink and water'are both applied to the lithograph- 
ic plate, the image part of the flat surface holds ink and,re- 

-.pels water. The non-image part,holds water but repels ink;* Rj l\ 
thereby creating-an image on*tbe paper. Lithogra.phy isalso ,-, 
known by the names of$s.et, ph#o-70ffset, litho, and photolitk- ., , .' 
og.raphy; , 

I ' . 

Line and Half4one Image ., 
$’ # 

. - *. 
5% ‘. i ..‘. v 

,*A combination of two images is,*used to R rint the photo- . ,y 
novel. by jithography: the li,ne.image and the alftone image; " ', -., 

6l ,. The line Smage is pure' b,lack & pure ~white; and is,formed -J- 
by the contrast between the white paper and-the black 17nes, $r ' ' ' 
spots.- " The text titles are printed in "line". -' 
- The halftone is alip printed inpure black or pure wkite, 

"but by virtue of a screened dot paktern,'appears to.have tonal 
gradations. Photographs are printed in the halftone image. Ex-' 
dmine a photo printed in a newspaper; under a magnifying glass 
the image is seen as a patter of dots that make up the photo-- 

i graph. 
a 

. 

A photomechanic comdin s the line image (the text) with 
the halftone image (tie photos) and the, photonove!-page'is the p , 
result. s .;. k, 

" . 

Kodak Autoscreen Who Film 2563 ,(Estar.,Base)' I 

. 0 -, , .c 

B Another method which is faster and less expensive is to . 
I photograph the mechanical with a fikn made by Eastman Kodak Corn- n 

pany, known as Autoscreen Ortho Fi,Tm 2563. ThiS filmhas a . ' -;. : 
"built in, screen", yh.ich means 'that a halftone pattern already . ' 1 
exist? in the film. The entire mechanical., ,wdrds ando'photos, " ) I i. 

‘ ' t‘ I -:,. _ 
-. ,_ _ . 

I ..-y' 
, - . . 

i - *. ,i, :i . * I.' , 
" 1 . c 3 '. -t ,/; 

. . ._ * y.0 , + 1 
. is 

L . 
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I 5 l 

_-~- 

4, 1s photographed on one sheet-of Autoscreen film; the photome-- 
i.i 

( chanic',s job of combining the line and the halftone i,S then eTim- 
inated: The resulting image consists.of text and photos printed * . 
by.the halftone method, The only qualification for use of Auto- 
screen is that the text (which is also prin,ted in halftone) be ' ":"* ,) 

--l sufficiently black so that it can be defined by the halftone 
(I - / image. 
‘L 

The IBM carbon ribbon will produce adequhe results. -A: 
Kodak Autoscreen is available in dot pattern sizes of 85, - ! . 

+. 120, and 133 dots to the inch. A pattern of 85 dots to an inch0 ; 
.will produce photos of lesser quality than a pattern of 120 dots 
per inch. The text in the balloons '11 require at least 120 

b 

' e' 

dots tn an inch to be defined; 133,ts ev' "better. 

. 
PaDe.r 

” 
1 

* 
The paper used for the photonovel makes up the bulk.of 

the cost; the better the quality of paper used, the higher the ..%- 1 :s 

cost per copy:' Almost without exception, the photonovel is \ \ 
printed on "glossed newsprint'!. This is the same paper used in 
the newspaper, but is c.oated to yield a higher quality image, 
Glossed newsprint is slightly more expensive than regular news- 
print, but provides a sharper, clearer image, and' does not turn 
yellow for several years. ' 

Bond papers are generally too expensive for use in the'. -. :. 

photonovel, though they produce the finest image quality. A 
bond paper may be used for the cover'to make the booklet last 

* ,longer, Glossed newsprint can also be used for the cover,. but 4 
will lack the.'!snap" and clarity of the bond paper. 

, 

*- 

. 

--- 
__ _.. .~ ..- 

:: 

I 

z , 

*’ 
I 
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Though inexpensive in comparison with-other de&es-of. . 
mass ,.Fommunications , &he photonovel is too expensive to be paid 
for by a Peace Corps Volunteer, or even-a group of VoluntISers, 
The cost of the smallest edition is such that out<ide. h&p must 
be obtained to pay for the.production.* * 

. 

As with other projects, this necessity is under,kined by * 
the expectation that a hoit ,country.natj&al will, in"time, as- + 

sume the functions of the Volunteer. .The, host country national 
cannot be expected to abso,rb,produ&ion costs personally. Thus, 
the Volunteer must help counterparts learn the potential sources 
(e,specially those that a$e locally a-vailable) 'and methods"for 1 
obtaining funding. . 

i This is a challenge faced,by many'Volu&eers: where to 
obtain money to finance a project? In every country, numerous 
organizations exist whose pzurpose is to* spend money%n projects. 
However, obtaining money is much l'ike extra&i@ impacted wis- 

. 

dom teeth: it is not impossible; but requires time,. patience, 
and determination. ,. , r 

!--- 1 Host Government Agencies- d . Lb 

" . One method for; obtaining funds and assfstance is to-en- 
list the cooperation of a host government-agency or ministry / 
that coPrespondS to the subject mat~~r.-that-is,~e~t~d inthe-~~~ ---, 7: 
photonovel. Volunteer teachers who work in b$lingual ,education , * 
can introduce their' ideas to the Ministry of Education; .Volun- 
teers interested in child nutritionmay-agpraoch t#teJ!linist-ry~of * -m'&m. 
Health, and so on. -These Governme,ntOMinistries, whatejer their 
problems, 

- 
are searching for new ways to. implement their programs. 

They may appreciate your guidance,and advice; they may tell you 8 .. 
to mind your own business. In an? case, communications i's still 

- 

a new field, underexplored, and many co,untries have no.programs, 
facilities, or thoughts about such projects: 'a challenging-sit- 
uation.for an enterprising Volunteer to ,introduce new ideas. ,-CO- e 
operation with the local government tiill open the Volunteer's 
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eyes to problems and needs as seen by the host country.. Fur- '- : m 
thermore, the, host government will enlighten the Volunteer a- I 
bout the manifold problems that exist within a bureaucracy, and 

, 

will provide experience for working closely wit,h others.‘ ' 
,:' _:. 

_- 3 
-. 

International Assistance . * 
** 

Another source of Tunds is bilateral and international . 
agencies that !distribute money and technical assistance: 

--~~ .~ cr 
CARE, 

_- USAID, UN and Catholic Relief Service Are a few of the many-. ! 
agencies that work in developing nations.. Moreover, even CL 
agencies with-unfamiliar names have money de ignated for par- 

e 
I 1 

F., 
titular activities. Funds are not usually reserved for communi- 
cations, as such,1 but can be found in accounts earmarked for' 
some other fields -with which the photonovel deals. (See 
ACTION/PEACE'CORPS and VITA, Resources for Development Agents,) .y:,., 

* 
The personnel in these agencies are generally helpful and e1 ' 

can provide valuable advice; if not money. An effort should be 0 
made to talk to'representatives of as many such agencies as \ 

possible, for every appointment will yield other contact% to check. p 
Often, the funds of these agencies are routed through'hos't govern- 
ment,ministries, rather than distributed directly, and the staff ., ,; + ' 
can indjcate which ministry has money for what projects. . 

I I 

Peace Corps : . 

in many countries, Volunteers work together on "a specie- ' 
ic program that may.obtain fund's from an outside source. While ,,_ 
Peace Corps does not usually provide money for Volunteer pro- ; 
jects, it can do no harm to seek'money from "The. Director's , a 
Fund" and other possible sources. 

: :_ L 
e 

Use Your lmaginat ion 
. 

f . 7 .3 

The three sour&s listed above 
D ' 

v 
t constitute the ' 

horizon of obtainable money,. Sources exl that are specific 
* 

to every .gsographical a-rea ,mp~d~ form~&ach~ fi&af-activitfi-De- * -- '., ' 
termination will always find.a way: .one Volunteer mailed letters ,- x1,_,_ q$ *I 
writh a description of,h!'s plays to numerous people in' the,U.S. '%>. 
who were interested in development efforts. He enclosed a tax a. ' '"",: .,, 
deduction form (difficult to obtain!) with each letter, and soon 
had,more money'than he could spend? An ad placed irra hometown Ed : 
newspaper may, turn up significant amounts of.money f'om inter- 
ested‘ friends, neighbors, and/or .civic crroups. Otis Imnar&_graup.s J 

. 
-- -- 
sometlmes.. seek worthy projects to finance. , ̂ 

Money 'for projects can be difficult to obtain, by any :. 
.z 

1 
means, but the Volunteershould not be afraid to approach anyone 'ip _., 

_ '1 - 

~ 



If the. idea is good, many people will li$,-. 
ncerely try,,to help. * 

ney ~_ _ r 

Before requesting funds, the Volunteer must have a clear- 
ly defined idea of what willbe done with the money; Money is 
given in response to a specific proposal. This concisely- \\ 

'_ 

“written proposal should cover every aspect of the project, from \; i::mm--- 
contents and,Zproduction (including. proposed,costs) to.-distrib- 
ution and the expected impact. i ' 

.;, 

The ideas and plans presented are not to'be considered .. 
\ 
\ & 

the final word; indeed-, once approved, -the finished product may .., .: 
differ significantly from the original proposal,. Everyone in- 
volved will have suggestions and comments to be considered.. 

, 1 

While the photonovel inevitably will be YomprQmised", it is the 1 
"compromise" that enriches and insures support for any project 
involving rribre than one person. 

Project a professional image. A good image implies 'more 
than a neat appearance. Ma 

R 
an advance. appointment to meet * ,,; 

with a potential source of " pport. Determine who within the '. 
organization must be contacted, and contact that person. Ar- 
rive on time, even in countries where custom dictates a built- 
in wait. Prepare for-the meet-ing~inadvance-so thatyour:-pre- 

', 
- 

e 

sentation will be as precise as possible. Wear clothes that are. 
compatible with the business environment. Project a good images 
and the work will move -faster', with'better"results; 

A Wprk’Pian 27 .f 

The presentation *if a work plan shows'.the &ient/sponsor 
k that the ideas has been researched, and that the Volunteer knows 
') what he is talking about,. A typical photonovel work plan might 
consist of these points:. 

h n i 
1. A mod& 06 app-tidon. Demonstrate' how th'e photo- l 

novel will be used, who, how many, and where people 
i 

I r will be affected by the publication. Show why it is 
needed and.how it will fill that need. Outline a, * "7 
practical procedqre for distribution and .evaluation, 

I 

within or without of existing n&works. 4 :i 

2; S;toq and content'. 
.- _ .I! -.-,"---lll-)I-- r:* ‘-"-""-.-y-+ I_--.-- 

[brawlup in attractive sample .pho- 
tonovel to the proposed size that containsaan -idea , _ *. 

.i 

of what informatibn*]will be presented and+how it can i '. j 
be in$egrated into the-story: 1 t. A' ,f 17: :: j L7-- .~_ . r 4 I . 1 t 

; :I . 
___._.--- u-4a..- .J __ _... '.-...--- -.-- .^- -.- __.-I__ +' _______ __ \ .S' ) . * r . . 

. 
- .~ __~ _-- ~~ _.- -- -- _L 3,~ --\ I 

li . f 



.__ 

. - . 

: n 
\ 

3. .Smp-te ]Jh~&Ni&~6;9. Present examples of phstonovels i 
. that have been applied to educational functions; if 

none are available', the sample pages in the'appen- 

r dix of this book may serve tom illustrate the idea. -'. I. 
' 

4; A 6uclge.L Estimate how much it will cost to .p"ro- . 
duce a certain number oS.phptonovels. 'The total ' , .' u '. 
cost'can be estimated from these factors: S 

' ,- 

ba: 
Cost of production ma'terials; ' 'i 

. 
u 

Cost of photography and photographs; : /r 
. 

dc: 
Cost of the actor's salaries; and ’ <+ 
Cost of.printing. I 

- 

Y 

The actual price foK these factors' varies widely 
i\ from one area to another, even within the same coun-, 
1 

try. The peculiarities of each country's import .p 
regulations will influence the cost of photographic 
materials and printing paper. The only way to de- 
termine the actual cost is to discuss 'th,e project _ 
with professional people. 
eluded in the appendix. 

A%sample budget is in- , 

With these facts and materials in hand, a compretrensive 
presentation can be made. 
subject to enormous change, 

The work plan serves only as a guide, 
but will satisfy the primary ques- , 

tions of most potential sponsors‘;' 
d :-' 

How Loig Does it Take? 
I 

J’ -.ad ‘, 
f P” 

A good question: it can be answered only from experience, .I 

and experiences, even within a single country? can vary. The 1 \ 

search for funds,and sponsorship can take longer than lt is Pleas:' i 

ant to imagine. Planning, writing, 
\1 

and rewriting as seemingly 
* 

endless revisions, suggestions, 
may take months, or only days. 

and authorizations are gathered '* - 

capacity for work, 
The time also depends;on one's 

details, and negotiations. Many,Volunteers _) 
-8 

i have found that they cannotpush their counterparts beyond the.ir 
-accustomed pace, nor themselves work any faster than those around 

.I 

.them, without causing irritation. In countries where ,five'hour , 
work days (including coffee hreaks) 'are-m '. 1, 

--2-------- 

: j+&.+,-w-cl"---- 
. . 

schedul-e,canbbe recommended, except in I+ h+ *. 
." 

this; 

thinki ng ; -One cqul d cofl.ee.i,vably .w---c+-f&+.- .-- - 1. 
. '. 6 ._ -- 

-, ,. .,_ --4- _._ T". ,-,- ,_. -.-..---..-M.--Y...... 
'I ,/ I 

': ‘:' 
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GETTZNG STARTED 41 . 
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. 

. 

Writing and revision one week 
Photography two days -, 

Mechanical three days . .' 
Pre-test one week t * 

d;. Printing ,one )veek O h 

-Even thase whi do not consider weerends working time may 
kish for project completion in less than a month; indeed, it is 
possible;'thk&gh perhaps unlikely. 

. 
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a 

The age of the" electronic super-sell has bedazz$l,ed our ' 
minds with optical effects and the impact of music and* sound. , 

I Ad agencies push TV and radio programming, sell advertising 
through commercial motion pictur;s, and Sponsor,expen,sive,TV , 
programs, competition race cars and extravagant'promdtions~, 
Development agencies prefer the "'glamorous media"..tb stress 
their. messages: radio4 ,TV and motion pictures receive money 

' for meSsages that do not ,e.ven reach those to whom ,tney,'are d?r- 
ected. Meanwhiloe, the printed- page seems to ran.k';las-t'on the 
list of priorities. >. ., ,-. . ,_~-~~~-~ ~---- 

i ,,' ' ,, " I n.- 

_ Yet you have now read about 65 words;.t~~,.~qwiy~lent of. ' ~ 
30 seconds of-TV or radio copy; and thi.s sales>pitch has just 1 
begun! * ., 

I / 

.5 
Print offers advantages impossible ,to obtatn through. 

glamour media. ,A half page of advertistng,, with /an interesting 
graphic illustration, can say more than a-full,mijnute of radio ' 
advertising, . and' at a fraction of the,.cost. An Institute that 
t.rieo to se11 the idea ,of iodized salt can revea ten different 

1 reasons why iodized salt is better than non-iodized salt A- a 
story too long to$e squeezed-into 30 seconds of\ radio adver- .:J . . . 0 
t1s;111g. I 

/ ' In print;& slogan the logo, and the'i!nformatfon.,i'< 
the reader"s to keep for.as'long as the paper lasts. I 

_ --'-'.' 
.. . 

The page can hold a reader's attention for five, ten, or 
0 fifteen minutes, long enough for the reader to consider the con- d> L 

tent and take decisive action: write down a name and address, 
d - 

' 
. fill in a coupon, or make a,phone.caJl. 

Key points are emphasized by heavy type/-or attention,- 
getting photography. 'This is not so .easily,dorie in radio where . . 
each word carries about the same weight as the;next, 'and all are 

9L- 
then easily forgotten. * 

--------------------~~~~~~~~~s~~a~-~~~g~~--~ 
To be remembered, an idea'shogld be - n.*~~ -mm... n,... .n *,-.,.vnT., ,.cYc '~~~."~"'~"."'"."."~".~~" 
Orre-7Ph~rs'~~~~~~~~-~-~f~not a-i^fi:ousand, 

at least several paragraphs oFwo~&~~ 1:. i 
3 i ' 

^ 
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GETTING STARTED.4$' ^ ,': 1' 
. '. 

i 
.: 

For these reasons, and more, the photonovel, has .been :", '" ." 
proven a worthy addition‘to mass communications programs: How-" 
ever, much work remains to be done. A limitation of funds': 'a 

: preference for glamorous media, and a narrow field of applica- 
;tion has limited the author's experience to those subjects di's- = ' 

(1 

cussed i'n the text: 
capabilities. 

by no means the horizon of,'the photqnotiels ; 
Further research is needed in"the8 manifold pos- .' 

sibllitiesqoffered by graphic expression, especially study.into' 
the psythology of visual interpretatjon by people of.differing O 

_ I 

' cultures. ,* The result, will increase the effectiveness of not 
.only the photonovel, buLaf.all communicatjve devices. d 

. ' 
‘_ 

d 

. 
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iJo&ary of terriis: - 

The following list of photographic and graphic arts 6. 
terms is provided to help those who are unfamiliar with the 
subject. 

Balloon: A white area in-the photograph that contains the \ 
dialogue of's character .b An, arrow usually extends'from I 
the balloon to indikate the speaker of the dialog&e. , *-;G~ 

\ 

Bounce light: In its simplest form, a l'ighting technique. ' 
generated by aiming the light soZlrce at a wall, ceiling, or 
reflector, so that light is reflected, or "bounced" onto* 
th subject. 
i? 

The result is a-natural, soft, nearly 
-__sh~.wdowless effect. . 

I 
~_ ____-------- I - , 

, v 

. 

. 

Bl i.vot: An advertisement that is -overcrowded,with information. 

Collator: A machine that assembles the-pages of a book 
in their correct order; 'e 

, : 
I?' 1 / 

Color'Separation: Thedi,vision 0; the col& of a multi- 
colored original into basic portions (usually 3), each of : 

~ which is reproduced by a separate printing plate which n 1 
carries the primary printing-ink-calor. This is accomplished 
by making three black.and white n&tives of the original, -- ' 
each with a different color filter. .- ,& 

:' .~ 
.-. - 

P , Y .' '/ 

Composer: A machine resembling a typewri-ter which adjusts- ~ a 

*. 
typed copy to fit a specified area, using's variety ofL' " ,_,__l 
type faces. . 

',f,' 
x_ 

"\ 

‘;; 

Contact Sheet: 
,i .:. 

A sheet of photographic paper' on whimch---a-l-l -.- 
the negatives of a roll of film are*placed side by side and D '. “ 

- b printed to exact size. 
I ,' i TIT 

“-. 
‘- 

‘2 - 44 -?, 
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Continuous Tone: Tone variation in a negative or print * 
due to variations in blat ness, 

$ such,as those seen in a 
photographic print. , 

i , 

Contrast: A term describing the se; aration 6 of tones sin ;er' 
negative or print. A-picture which has only a slight 
difference in tones is said to have "low contrast"; one which 
has a large difference in tones is "h'i/gh contrast". 

, 
i 1’ I - 

Exposure: The-quantity of light 
a #photographtic materjal. d 

h,bt is allowed to act upon 
The pro, uct of the intensity and 

c .duration of light acting qn the-qmulsion. i , 
-. _~~ 

.= 

Halftone: A tone pattern /.I (pictu e;) cwposed of dqts that‘;‘are 
of uniform density but variedOsfze. . I 

. 

Layout: See "mechanical." .I 
I 
1 

Line: Any negative, print, copy, qr printing plate which 
is composed of solid image areas without half-tone&areas..“ 

Lithography: The method of printing'iin which..,the p$+nting 
and no%-printing areas are in the sade p,lang %I8!a"&~~.‘ ' ' 

\ 
1 

differentiated by their accqptance or\,repellence of ink and i 
of water applied succesively to the entire ,plate. .I , 

. Mec.hanical: A page or layou? prepared as the original.for !,, 
photomechanical reproduction,. 

_ 'i - 

Negative: A piece of photographic material in which the tones 
'are the .reverse of "those in the original subject. 

- L .. Y _ 
Offset Lithography: The method of lithogra,phy in which the . 
image is transferred from the printingplate to a rubber __ -- 
cylinder, and then transferred to, or "offset" on, the :paper. 
Nearly all lithagraphy,now is done by the offset 'meF,od. 
/ 

.- 
* I 

p 

,j- 

. 

I 

Photo-Sequence: A method of communication in which photos 
are placed side by side;,in their time order, to tell an X 
idea or brief story. : Y i 6 ! 

, 
. 

-45- - ' 



Plate (printing): The master device made from the mechanical 
which bears-the image to be printed. / 

. 
jl ’ . 

/ - q 

., ,- 

.Screen Ruling: The number of lines per inqh of 'a halftone . . L . 
screen. I 

i . 
/ , -- ---- --- 1 

c 
Sharpn\ss: 

_---- 
in photographic materials, the ability-to reproduce 7 

-a sharp edge, such as a line., . 

@I 

4 

Trans.parency: 
--~- - --. 

Ahhotographic image-intended to be viewed by 
transmitted light. Also called a 'Islide". .' 

b 

’ 



, 
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photo - posteis, I 

Posters, placed in a strategie location, have traditionally 
'followed a basic, unchanging format that consists of a headline, ' 
L gicttire, and a trief messaye to's large audience. IIowever, 
any medium is effective only when people pay attention to it. 
Posters have followed the same format for so many years that 
people often take them for granted, not even pausing to read . 
the messaye. The poster could bertefit from a face lift. 2 

The costet- that -_- -..--- 
takes advantage of 
the photosequence is 
a curiosity when dis- 
played in public areas. 
Few people have- ever 
seen an enlarged photo--+ 
novel: they tend to go. 
.out of their way to 
read it. Though the 
photo-sequence cannot 
broadcast..its message at 
as great a distance 
as the conventional post 
the novelty of its 
appearance will actual- 
ly draw people from thei 
paths. k'hen carefully 
displayed in a public 
institution, such as a 
health center, the 
photo-poster is an ef- 
fective means to broad- 
cast a message. 

A photo-poster may 
use from one,to five 
photos to express a brie 
-precautiions outlined in 
be replated periodically 
weather, and curious'han 

No, hasta que el tenga *- 

.E 

r 

f 
E 

d 

i-- 
message. All of 'the proct 

-hapter 2 stil#l apply. .*Posters sh8uldQ: 
because-they are damaged by sunlighk., \' 
5. I 

, 1 -. --. *m I.,.. . 
, L.* 
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!ist .of :petsotmfd” 

-The personnel required 'to produce a photonovel depends 
upon the capabilities of the people involved. 
fill several pos-itiqns, 

One person can 
or many'persons may be needed to do * ‘ ' 

one job., The photonovels discussed‘in this volume were: _- 
produced by one person: this ,arrangement is not recommended. 
Story, text, content, photography, and la,yo$, not to mentiph 
the search for money, is too much for one person to accomplish. 
in a relatively shorttime. Moreover, the finished product ‘7' . 

is‘ecompromised by such a singular effort. ~ 3 

The involvement of'inore than one person may be approached 
. in either of two ways. Professionals may be enlisted to perform _ j 
-the tasks that they do best. Their contributions will naturally , 

. . . be appreciable. As an alternative,~the Volunteer or other 
development agent may regard the production process as an oppor- 
tunity for on-the-job training of potential or "upgraded" 1 
profes$ionals. This latter, probably'more.time-consuming 
approach will be'much more demanding of the development agent, 
but should be well worth the extra. effort; It is a'lso amohg 
the best means of assuring that photonavels will be produced 

% 
ic L, 

after the departure of the Volunteer or -other deve-lopment agent. 

'. 
Listed below are the skills required to'c'omplete a photo- , 

novel, Whether by one person or by twenty will depend on each 
particular prqject. 

d 

Content,consultant - An expert in the topic to be addressed. 
'( / This person-,should have a broad knowledge of the *problems 

,-that face the,target audience, and should be able to- 
- T? 

define the information.'in a simplified form. , ~ 
". i a . ~I 

Uriter - The writer must be knowledgeable *about the .audience *' 

! and its history, so'that a story..can.be written that 
will be familiar to .all. He must have.a basic knowledge 

'i c. . of the corr&ent, and a complete understanding of the 
message: how and why it is to be broadcast. %- ( . 

. Linguist;- Someone familiar with the intricacies of the.idiom; 
' '. 'I 1 'native speakers serve best to translate the script. I . 8 

'I_ The Film Crew, ,?=,- - Discussed'in Chapter 3 -5 
_. 

, p I * i _ .99,. 



.- + 

Layour: ;\rtisL - Prtifet-ably a professional phototkhanic who 
;?t-epat-es tile rliechat:ical . If not a jirofessional, someone 
who (.,IIOWS how to use an X-acto blade and has msonle drafting - 
sAills. . '. c 

1 
c Protiucer- - The producer oversees all.aspects of the production. 

a 
The producer searches for money, organizes,-and serves* 

', ' =. 

photoyr$phers,.printers, and everyone 
. i-:.- 

1 ' % 0 else 

. 

, ’ 

” 



1 a budget + * --_ 

.N - The following breakdown of costs is based on'.typical 
production costs for a photonovel prepared in Ecuador in 
1976. The (U.S.) '$ 5,160 total covered the cost of 16 
pages that'measured 26 cm. by 20 cm. It was printed onan 

I glossed newsprint, with' a two color cover, by Ia continuous 
run printing press.a 
Selec-tric typewriter, 

The dialogue was typed on an IBMu 
and served as copy for the plates. 

T;itles were done with Lgtraset. The photsnovel' was span- 
sored and paid for by Ecuador's Ministry of Agricult&r$e 

,and'Livestock. 2 . 

.i 
I 

.j 

‘_ 

I 

Xote that in countries ,where firinting is 'significantly * 

less expensive, it may be possible to publish.photonovels 
. : 

'tesigneb for a far smaller audience. L 

Production mgterials; illustration 
board, paper, knives, letraset, 
pens, transportation, etc. 8 20 (us) r 

Photographic services: based on a 
day rate of $20.00 

1 

40 

Photographic ,prints: $1.00 each 100 

Printing:. 100,000 &pies (-05 each,). 5,000 

-- 
*: 

, 

L-c. 
$ 5,160 , 

J 

4 

8 

4 



1. 

"LOVE AGD THE LATRIiiE" 

r 
Reprinted by Pet-mission of the Governmerlt of Ecuador 

Z 
- 52 - d 
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ESTOS SON LOS ACTORES DE ESTE 

ANTONIO,, :' , 
, 

. c 

. 

MARIA 

MAMA DE MARIA 

. . . 

, 

a MARfIN . 

CUENTO: a 

‘> 

DIRECCION Y 
FOTO$&FIA: DANIEL WEAk 

, f 
(I 

DIBUJOS:. GONZALO ENDARA 
RUIZ 

IMPRENTA SE$!EFELDER. 

LA LETRINA 

_: _ 

- 53 
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ESTE ES UN PUEBLQ Ut LA S.IERRA~ECUATO.RIAI(A 
<. EL wn . . . . EL MIO.... 

ASI SE VIVE E?J 
NUESTROS PltEBL(): 

~tmANOS.. . . 

, 



. 

c . , 

i . 

. 
9 

I- 

.?. 

7. .THIS IS A TOWd Ii1 THE ECUADOR& MOUNTK'I'I'4S 8 ' ' 
1 YOURS...... MINE,.... -- 

‘ I". 
I r. ,* 

ii 

$, 2. -'MARIA! BRING THE ~ 1 
', I 

. WATER SO WE CAN :. . 
-. * ..-. . -_ COOK. _ -1 -@.- : 
! 

THIS IS l;O; WE 

n 

1 ', :ym .,,. _ . . 
LIVE IN OUR 

-. 
_ 

tlOU~IT?$!!. TOiJi!S, 

‘. ., 

:. 

-7 . . , ‘/, .’ 

M 

./ 

/ 



.E 

TEMiROSO Y .ESCOIIIDIDQ 
SE ACERCA ANTONIO A. -; 
SU .GUAMBRA.... 

E’ O- 
3 

. 
5 

, 

. 

, 
/ 

. 
\ 

; : 

.- 

I ’ 
i 

: 

r. 



, 
!\ 

c * 
I ; 

ANTONIO-CAUTIOkLY 
APPROACHES HIS !GIRL .' 

0 " , 
: , 

ANTQNIO! )' FiY LC 
LOVE HAS WINGS!; ' 

, . 

3 

I 
? a 

- MY PARENTS DON'T WANT ME B " .'C - I. 

TO SP&Ati TO YOU. 
/ ;-. 

n 

I 
4. E3UfF I LOVE YOU AND 

.I WANT, TO MARRY YOir. ' 
-, _i .; 

. ' 1, 



MAyA DICE !QUE VOS Y TU FAMILIA 
E; VIVEN COMO,CHANCHOS PORQUEd , 

NO TIENEN UNA LETRINA DONDE 
9 HAGS TU$NECESIDADES:...! 

I lQUE DICES? 
ESA ES UNA IDEA 
ASQUEROSA. t 

* , 

. 

. 



. 
_ 

:, MAMA SAYS THAT,YOC AND YOUR i i' , 

FAMILY LIVE LIKE PIGS BECAUSE 
.1 YOU DON'T HAVE AN OUTHOUSE .*\ . 

i 

” . ’ 

../ 
“>... 

-’ -.. \.,,,, 

, 
,‘-./ 

_: -’ 

1 

ss 5. 

. 

- ’ - -- :~%-- 

DARN IT! WtiAT ARE YOU SAYING? 
TtiAT'S INCREDIhLE! 

.' ;, ‘: .+v 
I 

. 

- 
\ 

i * .- i 

\ 

.a 

6. t WE HAVE TH'E WhOiE EARTh' 
FOP OUR OUTHOUSE. 

ii'- 

F 

.I 

. 

. 

= 

/ 

_. 
, 

. 

Ji 7; -I' WANT','TO SPEAK TO :vD,;d! -. * I 
FiOTH~R~ABCNJT TH& @al 

, 

-. 

‘..._ 

J 

--.. 
k 

--. 



ANTONI'O -FUE A HABLAR CON LA MAMA DE M4RIk.. 

9. 
7 

c 
.c. 

L 

B 

1. * 

. 

. 



. \ 

ANTONIO WENT TO SPEAK TO MARIA'S MOTHER..... 
\' 

. 

c ‘_ 

8.’ AIiTONIO! I FORBID ' 
*r 

>,I 
YOU To SPEAK To 

1, 

MY DAUGHTER. 
9 

.: * I 

: , 

5 
, 

. 

L . 

r 
. 

i 

‘. . 

aWHY DO YOU SAY' I LIVE’LIKE 9. 
A PIG? I DON'T-LIKE OiJiHOUSES, 

* I HAVE MY LAND. ;: ;' 

. 



-. 

. 

. , 1 a i 

LA MAMA EXPLICA'. .‘..,.. .D 1 

A ES MUY 
lE PARA 

AH1 
iOS NbEi~TROS 
10s 
LA LE.TRINA 

CONTAMINACIO 

I 

IN 

. . 

-- 
1 

. 

4 

I : 62 - 
&. 



I 

MARIA'S MOTHER EXPLAINS... 

io. I WANT RUDDY GRANDCHILDREN,. 
0 STRONG AND HEALTHY. YOU 

ARE VERY PALE. 

, _ 
0 . -+ 

1 a 

* s e 
, 7 ,. \’ 

/. :’ 

_ 1 
4 ,: ,- 

0 . 

OtJTHdUSh ARE-VERY 
; IMPORTANT FO-R YOUR - ~' 

HEAlTH. THERE WE . 
DEPOSIT OUR WASTES. ' +-f' ,. 

IT STOPS ,QUR W.ATER,‘ 
- 

" : * 

P -FROM BELNG CONTAMINATED. 
. , 

; '_ 

” a 
. . 

EVEN ANIMALS, $bkID,ERING /, 
THEY ARE .J’iST ANIMALS,, HAVE 

*. 
: ). 

I BETTER HABITS THAN YOU;. i i - .; - ~-~I -1~ _ 
LOOK AT THE> CAT! +. '1, , , ‘, I 



AUN ;L.GATO'SABE 
TAPAR,SU MIERDA' 
iTU ESTAS M&S. _ 
SUCIO QUE'EL GATO!‘ 

, . 

. - . 

iDEJALi A MI HIJA HASTA QUE 
TE ACOSTUMBRES A VIVIR. 

i ,SIQUIERA COMO UN G/lTO . 
i 
i 

.* 

\4 

.- - ’ 

. 

-64- * 



‘ 

I 

D 
‘I 

12. ' 
_ --*..-- 

EVEN TH~E-hif KNOWS 'HOW; 
TO BURY HISWASTE'. YOU 

CAT!.. . .e.' 
:.A:&% FILTHIER THAN":THE 

:I - 
I 

'p 
2. ,. 3 ,‘- ,,..- 

- 'L- ') 73 ,,/ ’ ‘., 

- 

. .‘-; 

. 

-3 9 
1. 
\, 

i 

a 

. 

‘F. 

t 

. 

/’ 

‘.. ., 

13. LEAVE MY DAUGHTER ALONE UNTIL 
s 

YOU CAN AT LEAST LIVE LIKE A CAT.' 
n 

--. 
_.._ -.-. -. L1 

. . 9 

4... . w ‘-. 

. 

* 



ANT&IO E:jCUENTRA A SU AMIGO MARTIN.... 

l 

c, ’ 

FACIL Y NO NECEhTAS 
MUCHA PLAXA. SOLO NECE . 
SITAS HACER @A MINGA,- 
COMIDA Y POCdS MATE-RIALdS. 

l 

-. 

1 iMAfiANA 
t COMENZAMOS '. - 

- 66 - 
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. 

ANTONIO MEETS HIS FRIEND MARTIf{... _ . . -- --._ _ 

14. MY HABITS ARE WORSE THAN '. 'BUT ANTONIO, YOU DON'T a 
, A CAT'S! DARN IT! I'LL KNOW HOW TO BUILD AN 

BUILD THE BEST OUTHOUSE OtiTHOUS,E. WHAT WILL 
IN THE WORLD. YOU DO,?'* . 

. - = 

'16. DON'T WORRY, IT'S EASY 
. ANkiDOESN ' I.. CasJ .MU.CH, 

WE'LL' 00 IT'TOGETHER. 
-* 

YOU KNOW-ABOUT.THESE ' 
THINGS, RIGHT? CAN 

.._-_ ._ -_- -_ 

YOU HEiP ME? 

8 

’ . . . 

. 

1’ 
SURE, BROTHER! 
IT'S is) PLEASURE 
TOzHELP A i%IEND 
LIKE YOU,. 

-i, 

b 

! 

: 

. 



t%RTIN EXPLICA 
QUE LA PRIMERA 
COSA ES EN'CQN- 
TRAR UkLUGAk 
APROPIADO PARA 
LA CONSTRUCCION. 

_-- 
. , 

. 

'j INDISPENSABLE$ PARA CONSEGUIR I 
'7 UN SIT10 APROPlADO , 1 - --- 

1. 
: $QR LO MENOS, 30 FETROS DE 
3 DISTRICTA DE LA FUENTE 0 POZO 

ZDEAGUA. " Q 

.* IA rLLitL,,VLV~. - 

DE LA LETRlriA. 
0. 

;10 SUJETOS /A .' 
DEL A(;UA. 

DE 10 METROS 

;:'DE LA CASA. 
-: 
** 



! 
\ I 

! 

4 . 

, 

I 

\\ 
1 

i 

,;J / 
J ’ , 

. 
_ -.. 

Ia 

? 
_ 

MAF(TIbj EXPLAINS iHdT THE ,'" 
-:-.fIRSTs TiiING TO DO IS* FIND I , 

THE PROPER PLACE FOR 
i I 

CONSTRUCTION I 
I 

i. L 
_ ; 

I3 I 

L 
_) 

0 

17. LET'S GET GOING, MARTIN! 
. .. 

'HOW DO WE BEGIN? 2 r 
3 

.- D I’ ..-. .I 
8 I s .’ 

. - 

18. iHESE AFiE THE INQIiPENSIBiE> ’ 0 
CONDITIONS’: , 

z _ , 
“ i 

. . 1 
_ 

. 

1. A PLACi AT'LEAST 30 METEPS FkM 
, THE WELL OR SPR4NG. 

2. A PLACE 'LOWER THAN THE WATER SOURCE 
. SO THAT THE WATER IS NOT CONTAfdINATiD ' 

BY THE FIL~RATION~OF EXCREMENT FROM " . 1 
THE OU-r;HOUSE.- 

3. A PLACE THAT IS NOT SUBJECT TO FiOODS.' - 

4. A PCA@ THAT IS 10 METERS FROM THE HOUSE. 



DE 2. 
Y m 
3E CA 

TIENES QUE CAVAR UN HUECO 
: PROFUNDIDAD 
DE 30 CMS. 

METROS DE 
CUADRADO 
DA LADO.. 

i -- 
\ 

9 
L 

-, 70 - 



L 
2 

‘, 

. 

I 

L. 

. 

-- 

-- :i 

14. HERE I$ A PERFECTsPLACE. 
F- nlit#QUSE 

. 
.__~ -----_~___ , 

..^ ------ .- -.-. 2 ..- __~ _ .~ 

. 

P 

r 
I 

10 METERS FROM THE HOUSE ., 
30 METERS FROM SHE WATER _._ 

.P 

F 
ri-- ._ = 

. , 

20. COME ON, MAN! 



i 
1 

LAS PIEDRM 
ASEGURAR LA 
LA LETRINh, 
HACER NIVELP 
VAN EN CADA 
DEL HUECO. 

sor4 PAR4' 
BASE DE 
Y PARA 
rCIONES 
ESQUINA 

r 
_[ I 

; ; 

- 72 - 
. 



’ P 

‘” 
‘. . 

a 

22.-THE ROCKS ON EACH CORNER' 
5UPPORT THE BASE QF THF 

G 0,UTHOUSE AND MAKE IT LEVL. 
2,' 

, 
, 

..+ 
‘* 

0 ’ _ - -- 
c- -+A.&~-. - -- - 

. 

c 

- . 
Y 

i 

. 

P 

+ 

23. AND NOti, WE PLA;CE- 
THE BASE.. 1 

Y c .I L 



DEL HUECO PARA AGUANTAR 
EL PISQ, IMPEDIR LA ENTRADA 
-DE RATAS; Y AGUA 'LLUVIA 



c 

. ..‘ i.* 

,*; 
i I Ia 

f 
24. Wi PUT iT ,IN THE UPPER PART 

i OF THE HOLE TO S~UPPORT THE 
FLOOR AND TO STOP RATS AND 'I-' 
RAIN WATER FROM GETTING IN,, 

* 
* 

d 

: / 

. 

0 

b 25. L WOADER i#lA,T MPRIA 
IS, DOING EjOW! 

II I DON'T KNOW, BUT . 
- "WE ALREADY HAVE THE I 

BASE OF THE OUTHOUS-E.‘ = 



EL PISO ES dE 1 METRO 
CFADRADO.... 
w -I 

HASTA AOUI HEMOS TRAEMADO BIEN EN UN D,IA... 
. . I 

0 . 
1 P 

" 



c 

26. THE FLOOR IS 

). 

I 
, 

-1 SQUARE METER. .? 
. 

~ d 

. 

* ’ 
- 

;OR'THE-FLOOR, YOU 
CAN USE'BOAROS-, OR 

' BETTER YET,, USE CEMENT,' - 
'LIKE,THIS ONE. ,c I :'; ,' 

27. 

Y 

0 

c 

28.;ggHAT'S A GQOD CEMENT FLOOR! ' 

L 

_i 2, 

DAY..... * _ 
D - 

l , 

h �. 
� 

@&. y 
. L. 

. 

v . 

* 
1 

- UP TO- NOW WE HAVE DONE A LOT ‘IN A 

* . .>fi. ( - 0 I' 
. : 

v - -,77 - . I ._ 

, ‘,’ 



a \’ ‘.‘ 
. 

’ . q .i :,* 

MIENTRAS TANTO ROSA ELVIRA Y MARIA SE-'PASEAJ... 

. ’ 

. 

- 78 Ta . 
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!1 . 
‘L 

n 
‘. 

I _ 3 
- 

, 

MEANTIME, ROSA ELVIRA AND MARIA STROLL BY. c 
c l 

_ .I 
. 

. 

‘. 

..-. ~. 
J 

. . 

c 

.i . 

LQOK. AT ANTONIO AND 
. WORKING! 

MARTIN .. 
, 

* 

Y. 

. . 

\ 
* 

a b 
-. --=-.- 

A-.-- c-- _ 

------ --..- 

29. THEY'RE BUILDI-NG AN OUTHOUSE 
NOW WE CAN GET MARRIED. 

- 
. 

WHY DOES HE HAVE TO BhD 
AN OUTHOUSEJ I 

Q 

L 

* 

. 

3 . . 
‘ 

9 .1 . . . 
I * 

30. BECAUSE WE WANT <TO TAKE 
.CARE OF'OUR BABIES. THE 
OII'TWOUSE. I$ THE BESfl WAY 

' t ', 

r TO AVUId GETTING WORMS. ; . 'c 
* c, : , 

1 ‘? 

. . 
: . 

Y 

I/ 
~---. - . ~-~--. ----_--.- .._ 

, 
t,’ ’ 

. . 

i 

‘> 

Y 

. 

-A- 

4 



P 

. 

, 

-‘- - - 
. 

.’ 

5 
r- 

r 

. 
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n 

P. / 

31. * 
I 

; 

HOW NICE! HE LOVE; ;ob ' 
* 

HE'S BUILDING T;HE OUTHOkE' e 
SO HE CAN MARRY YOU. 

I 
0 . 
k - 

; * 

. 

9 

a e 

_ -.- ____- ------ 

‘- R 

. 8.. .‘. 

P 

D 
32. HOW iOVELY! I HOPE THAT ' '.i 

a MY BOYFRIEND HAS THE SAME -. 
CONCERN FOR OUR CHiiDREk ,/*/ __I 

. 

< 
-/ . I,’ 

. 

1 81,- 



. 

HACEMOS LOS HUECOS... 

- 82 - 

RARTIN'LE'EXPLICA 
QUE LA CASETA' 
PUEDE SER CONSTRUI 
DE CUALQUIER MATER 
DISPONIBLE; COMO 
MADERA, LADRILLO, 
0 ADOBE..., 

DA 
JAI 

i 
., 

COLOCAMOS LOS PILARES.1‘. 

. 

/ 
i 

-. 



i \ _.. 

/ ‘I 

33. MARTIN EXPLAINS THAT THE 
BASE MAY BE MADE OF ANY ~- - 
AVAILABLE biqTERIAL: WOOD, 
BRICK, ADOBE, ETC. 

34. WE MAKE THE HOLES... 

P 

35. PLACE: THE POSTS... 

c 

I 



CLAVAMOS,LAS TABLAS _ 
DE LAS PAREDES. EL 
TRABAJO ES MUY RAPID0 

a 

- 84 - 
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36. THEN NAIL ON 
BOARDS. THE 

w QUICKLY! 

. 

I 

b , 

, P ‘b P 

THE WALL 
WORK GOES 

h 
_. 

I 



EL TECH0 ES.DE ZIljC, 
0 PAJA, 0 TEJAS.. . 

'COLOCArlOS LA F 
CO!1 VISAGRAS,. 

'UERTA 

SOLO TENEMOS QilE 
- POrJE!?_EL_TECHO. 

_ 

. 
I’. 

-. 



Y 

,’ 
. 

39. 

. 

.I 

THE ROOF IS *OF ZINC, 
STRAk OR TILES. 

, 

WE PLAC,E +HE DOOR ON. . 
P 

.i 

' 
THE IjINJES. 

J 

, 

? 
, L 

P 40. ALL THAT'S LEFT TO PUT 
ON IS THE ROOF.' c 



, 3 . 
0 

I 

-. 

. 

_ 

,EL TECH0 ESTA 
INCLINADO PARA 
QUE CORRA EL AGUA ' 

. . 
. . 

LA TAPA DE LA 
LETRINA EVITARA 
QUE ENTREN MoSC&S 
Y- RATAS. 
AYUDARA.PARA QUE ' 
NO HAYA MALOS 
OLORES 



‘. 

.b 

=4 ,. 

. 

“’ 
n .’ 

c I 

41.' .THE ROOF SLANTS ~~'WATER ' 
WILL ,RUN I)Ft OF I-T., n 

4 

* 

42. 

. THE LID ON THE HOLE WILL ~ 
STOP RATS AND FLIESFROM 
ENTERING. IT WILL PREVENT 
BAD SMELLS. 

.i I 

t II . --A- : 

NOW, WE NEiD A LID. . 
se . 

' 



‘I . 

I. 

. \ 

( ,. 
0 



. ’ . . ., 
. 

. ’ 
. 

ix%-, - 
z /r 

:- 1, 44. '- I. .AM A-MA/if WORKER, 
"-STRONG- &iD.:.AFFECTIOIIiTi. 

': 
_ LL,. 



s 

> . . ;* .-‘-’ -e-- 

C’ 
, 

/ *. 
-, 

i'OS ERES U/4 sUEh .~~.-___ 
: Y T-I ENES: TANT5 1:lTERES EN 
LA SALUD DE -MUESTRbS 
GUAGUITOSy. -FOR ES0 TE _ 
.QUIERO~L~%~J~TO. 46 

I 
c 

: . 

. 



. 
c 

‘.. -, - . , 

9 . 
. c 4 _ .I 

‘J t , 

: 

‘ 

1 

. 

'46. YOU ARE A GOOD' WORKER AflD' 
. : y. .. 

. YOU HAVE SUCH AN IIQEiEST ’ F-’ .: ’ = - 
It.41 OUR BABIES’ HEALTH. s . . .' - > 
THAT'S WHY i LOVE YOU. 

i _ . 
Y 

.w . 
, < 

L ' . ' I 
. I+, 

' .a ; 
I * .* !4 B 

9 1 '1 
3 * . '_ _. . .1 1 

: . * “ 
. 

b 
. . 

.+ 

, * 

-*_ i 
if f r) 

;. . , - 

. 

I’ 

e 
< x 

. 



, i 

. . . 

1 . 

: 

-x 

, 

5 

*- 

, . 

b. 

-. 

. . ‘. 

;i 

.'iNOS.'6ASAREIIO~ '\i . 
WSTROS HIJOS.' 
TENDRAN BUENA fALiD 
EN -/jI(ESTROS PUEB 
;iVAMOS. A AVISAR- 

* 
L I 

. 

, 5 

\ 
.’ 

1 0 

.’ .\ ” 



.>- 

.i 
. 



d 

. i 

S,Oy LA SUEGR& MAS ,FELIZ 
f.$m f4&pO;- FII H?JO ',. " I 
~~TU60.HA..~CONST~UIDO' 1 
UNA LI.QA.LETRIriA: 

__- ” : * ._ 
, “... 

. 

c 

.- : 

.‘ 

(.- 
. . -- ;/ 

‘* L 
,/,’ 

,, 
. - 

, ‘” 
,’ * 

I’ . 

_’ . 
0 

. 

-: . _- 
-c . . ‘ I 

, . 

.*. _‘J 

‘. z , m - 

.,’ 
.- * 

_I..-, _i 
. 
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-_ 

, , 
.* 

I +%==-& * 

._ . ., ._> I 

cI .<; .- .- 

F 

- - ..- ‘d”. ,;.; ,_ 

. 

.<-‘~+<,,” >_ 

1' Ail TdE.HiPPIEST MOTHER-I;:;AW , .: _. -: ' 
* : ‘~ .\ 

It4 THE- WORLD, 'MY SON TONY. ilA$ 
ii ' ._ . 

BU.IbT A LOVEGY OUTMOUSE! 
: I_ *. 9' m 

- -a . : (b *L 
,. . 1 ... -a 



. s 

. 

“. 
1 

‘, 

-L 

I ai 

. 

-2 I 

n . 

. 
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*. 

.* I 
Q 

.: I 

6. - L 
.a ’ 

0 

h . 

52. kINALL>, WE HAVE EACH'- OTHER! 

.’ . 

. : 
,. 

. 

, 

-_. 

: 

i. 
. 

. .’ I 

.’ 

/ 

I a 

1 

P. 
. 

3 D ._ ‘.. 

. 
* 

‘- 
.I 

- 2 

. ‘J 

.?-- 
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:’ EjUT THIS IS NOT THBEND‘OF OUR STOi$Y'. 
NOW EVERYONE MUST BUILD AN OUTHOUSE ;, , , ~ , .; . 
'FOR EACH NUSE SO YOUR CHILDREN, 
YOUR FAMILY AN6'YOUR CO~UNITY * j :’ . . - ‘~. .’ *.’ 
tiILL BE HEALTHY.' 

\ 

I 

, ‘1 

i . 

d 

: 

‘. . 

. 1 
* 

: . . 

. 

. I 

L, 

(. 
3 

LET'S LEARN HOW Tb USi ' , 
AND TAKE CARE OF IT SO '-( 
IT WiLL FUNCTrON PROPERLY. " 

. - . 
< -. 

. - . . 

53.. 
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, 

PUi'P/j 

I. . 

. . 7. 
’ 

, 
., . . 

I 

, * _- 

. 

f . T- b. ’ 

. , 
-4 KE.EP THE-LID TO - : 

THE HQL-E CLOSED 
.-h -. - - . 

.* 
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NINISkRIO DE..;Al”D PUBLIC4 

INSTITlhO EUATORIANb DE OBRAS SANIf;RIAS \ 
-.I 

'(IE'OS).: ,'. 

OE-hlRTPHENTO DE PROMXION Y ED"-iACIdlY : r 
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